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COMMUNICATIONS MANAGER, FSD KENYA 
 

1. BACKGROUND 

 

The Kenya Financial Sector Deepening (FSD) programme, FSD Kenya, was established 

in early 2005 to support the development of inclusive financial markets in Kenya. FSD 

understands financial inclusion as being about harnessing the power of markets to 

improve people’s lives.  Exceptional gains have been made in expanding access to 

finance over the last decade in Kenya.  FSD’s strategy for the next five years is to build 

on this foundation to create real value for low-income people through better financial 

solutions. Drawing on a detailed understanding of market systems and a clear vision 

of the future, FSD looks to address identified systemic constraints and bring about 

large-scale and sustainable change.  A broad range of partnerships are core to FSD’s 

work encompassing both the public and private sectors, the latter including 

commercial players and non-profits.  The operational nature of these partnerships 

varies significantly and may involve FSD financing substantial programmes of activity, 

offering technical assistance, commissioning relevant research and FSD’s technical 

team collaborating on issues of shared interest.    

 

FSD is an independent Trust under the supervision of professional trustees, with policy 

guidance from the Programme Investment Committee (PIC). Finance is provided by 

development partners working with the Government of Kenya (GoK).  Our current 

funders are the UK’s Department for International Development (DFID), the Swedish 

International Development Agency (SIDA) and the Bill & Melinda Gates Foundation.   

 

FSD’s programme is delivered by a small, multi-disciplinary team.  Our effectiveness 

depends on a set of shared common values, attitudes and approaches to our work.  

While each member of the team will have specific roles to play in the programme, 

the following ‘FSD competencies’ underpin our ability to deliver. It is expected that 

this role will have competencies at a Specialist level:     
 

Initiative and 

decisiveness 

 

Has a strong sense of engagement that leads to self-starting, taking 

initiative and acting decisively. The Specialist level incorporates the 

strong drive to initiate action and a higher level of decisiveness, 

including the willingness to take a measured risk. Individuals who are 

Proactive in this way will be very dynamic; tackling challenging 

situations with a ‘can do’ attitude.  

Innovation & value 

addition 

Generates value-adding innovation through continuous improvement, 

idea generation and creativity. The Specialist level includes the 

motivation and ability to drive significant innovation through a 

systematic, managed process. Skilful Innovation Managers understand 

the financial market systems with which they interact and empathize 

with the needs of the various stakeholders. They are able to identify and 

define opportunities for leveraging systemic change. Above all, they 

are committed to developing solutions that will add value to the end-

beneficiaries that we serve. 

Drive for results 

 

Strongly motivated to achieve goals and act with accountability to 

deliver quality results. The Specialist level is about results orientation and 

relates to a strong desire to achieve a result and to accomplish goals. 

Individuals with Results Orientation are very motivated to set their own 

goals, but they may also receive them from someone else. They have 

a keen sense of the priorities and what must be done to achieve the 

most important outcomes.  
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Thinking and 

problem analysis  

Thinks clearly and intentionally in order to understand issues, solve 

problems and make good choices. The specialist level advances to 

Analytical Thinking which involves using logical thinking processes to 

analyse data and all other relevant information; systematically thinking 

through situations and problems to identify the best solutions and 

outcomes. This includes the ability to synthesize information, identifying 

the critical components, and summarizing into the concise and logical 

presentation which is so important for effective communication 

(especially writing). 

Learning and 

resourcefulness 

Possesses the personal resourcefulness to deal with difficult situations 

effectively and continually improve skills and knowledge. The specialist 

level explores Learning Agility. Strong performers will be committed to 

‘reflective practice’, instinctively evaluating both successes and 

failures, seeking to learn from their experience and improve. They are 

open to feedback on their personal performance, accept constructive 

advice and are quick to adapt to changes in their environment. They 

have the confidence to form a well-thought-through and will hold to 

that opinion in the face of actual or anticipated opposition.  

Relationship 

building 

Initiates and maintains positive relationships with others; discerning and 

appreciating the values, concerns and feelings of others. The specialist 

level involves a more sophisticated Understanding Others with the 

ability to observe and listen to others at a deeper and more skilful level. 

Understanding Others involves the ability to comprehend that someone 

may have a valid viewpoint which is very different from one’s own (for 

instance as a result of different experience, knowledge or culture). 

Understanding the other person’s resultant agenda, treating that 

agenda with respect, and making plans to accommodate it is included 

in this sophisticated skill set; along with being proactive in building 

relationships. 

Communication 

and influencing 

Deliberately adjusts behaviour in order to address the feelings, needs 

and concerns of others; communicates clearly, confidently and 

appropriately to influence others. Effective influence depends on the 

ability to harmonise one’s own agenda with the agenda of another 

person, identifying a ‘win:win’ where the needs of both parties are 

addressed. Individuals with Persuasiveness do not lose sight of their own 

agenda, even though they see the needs of others very clearly. They 

are able to strongly state a point, speak assertively, and give a 

compelling argument. 

 

2. OBJECTIVE 

 

The Communications manager will lead corporate, project and market-level 

communications work in support of FSD’s objectives through the implementation of 

the FSD strategic communications plan.  

 

3. ROLE 

 

Strategy and 

ideas generation 

• Identifying new approaches to internal and external 

communications 

• Developing an annual communications plan and its supporting 

budget 

• Aligning FSD’s communications strategy with its wider aims 
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Technical and 

advisory 

 

• Working with the Director and SMT to integrate strategic 

communications into project development 

• Monitoring and assessing communication activity impact 

• Supporting projects to use communications strategically 

• Understanding target audience needs 

Media and 

partner 

relationship 

management 

 

• Driving effective FSD event management 

• Managing FSD’s relations with print and broadcast media 

• Networking with and influencing key industry players 

• Supporting FSD stakeholder relationship management 

Content 

generation and 

delivery 

 

• Managing staff, consultants and suppliers effectively 

• Managing the creation of print, visual and video content for FSD 

platforms 

• Overseeing and developing FSD’s website 

 

4. CONDUCT OF WORK 

The Communications manager will work as a full-time member of the FSD Kenya team, 

reporting directly to the FSD Kenya Director. Working closely with FSD’s senior 

management team and project managers, the Communications manager will drive 

the implementation of a communications plan that positions FSD as a think-tank and 

highlights the impact of its work in market developments to key stakeholders. S/he will 

ensure stewardship for the Trust’s resources and adhere to policies and procedures.     

 

Working arrangements will be flexible with the approach taken driven by the 

demands of the role. Communication and collaboration is of paramount importance 

to the FSD team’s effectiveness. Guidelines on effective remote working and flexitime 

are set out in FSD’s policies and procedures. Successful remote and flexible working 

requires the full adoption of FSD’s technology based communication tools.  

 

5. OUTCOMES AND DELIVERABLES 

The Communications manager will be responsible for the effective management and 

implementation of FSD’s communication work which contributes significantly to the 

achievement of FSD’s mission: “to support the development of inclusive financial 

markets in Kenya as a means to stimulate wealth creation and reduce poverty”. In 

particular, s/he will champion the use of strategic communications tools and activities 

at every level of FSD’s engagement with its stakeholders.  

 

FSD is managed on a strongly results based approach and each person is expected 

to deliver specific annual targets agreed with their manager to support the strategy 

and business plan. The Communications manager will engage strongly with the entire 

FSD team and emphasis will be on producing outputs that directly help FSD and others 

highlight or enhance impacts on the lievlihoods of low-income Kenyans.  Programme 

and project reporting, as formally specified in the policies and procedures must be 

delivered on time and to the highest standards. 

 

6. MANDATORY REQUIREMENTS 

Mandatory requirements  

Qualification in social sciences, journalism or related field (preferably at Masters level). 

Experience in spearheading communication strategies and campaigns in or around the Kenyan 

context. 

Demonstrated high level of personal achievement and effectiveness. 
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Outstanding communication skills including excellent spoken English 

Excellent writing and editing skills (evidenced by a portfolio of quality written products in a 

variety of forms). 

 

Assessment criteria  
Weighting 

(%) 

Formal qualifications and technical skills 20% 

Relevant experience and track record (preferably in Kenya) 20% 

Capacity to apply communications strategically 20% 

Personal communication skills (written and oral) 20% 

Cost and availability 20% 

Total 100% 

 

 

 


