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Artistic
inclinations

MENA platform lets you buy and sell
ﬁne art Onl'ne By Pumella di Leon

\ ith annual art fairs like
Art Dubsti and Galleries

tricts such a5 Alserkal

v Night, plus cultural dis-

*

Avenue bringing in visitors to
see regional and international
artists und showings, theme's
cvidently a great interest in
MENA artists and artwork. It's
an deal time to start invest
ing in hallmark works, but
when we think of buying art,
sdmit it, what comes to mind ?

'
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Quiet hallways and clitist artsy

types. This is where Artscoops
comes in, an online plutform
specdalizing in buying and
selling art from MENA artists
and commeredal galleries.
Being an online avenue, it can
redeh the niche of art buyers
who are more comfortable
l)flPA\'\i:Iy‘ ll‘l.l'l't'-(l;l\ intha
comfort of their homes sans
the intimidating mise-en
setne of a gallery. When asked
sbout establishing un online

art space instead of having an

oflline presence, co-founder
Ruya Mamarbachi pointed how
Lthere™s alresdy mujor golleries
doing that effectively across
the Middle Eust. With online
art platforms becoming more
familiar internationally, there's
& heed for a platform dedicated
to MENA buayers teo, adding
that Middle Eastern buyers,
“espevially young buyers", are
buxsy and would likely tuke
advantage of browsing enline.
With sccuss to an online global
market, lesser-known artists
can have 2 wider reuch, and
first-time buyers ean take the
initial step in sequiring their
first phece, which will be 4 step
toward art-buying becoming a
mass adopted cultural mow
ment.

How did Artscoops get
started ? Growing up in a
household with collector
parents, Raya Mamarbachi
-whose buckground is in digi-
tal and traditional marketing
and online ventures- alwuys
had a penchant tor galleries
and museums, believing art
to be 4 better investmant
than stocks. While helping a
charity suction for Syri-Arts
in October 2013, Mamarbachi
checked with organizers to
determine the ratio of pieces
thut were bought physically in
Lebanon compared to the ones
purchased online, The result?
“It was something like 30:70
wilh the majority being bought
on the [nternet. This proved
there is 4 market for un online
art business.” Mumarbachi
devided to set that up with
her maother, May Mumarbachi,
an art collector und scasoned
entreprencur, who has repre
sented The Victoria & Albert
Museum of London for Th
Warld Cerumics Show in Da

muscus, As o mother-duughter
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team, thelr “star

Waus el
lenging, but s our reles and
skills arv complimentarcy; the
dynamies work well” Raya
is responsible for the oversll
day-to-day management

of the compuny, while May

handles »

aging Artscoops’
relationships with artists

and galleries featured on the
site. “When you work with a
family member, [t.ll I most
important [thing] is te not mix
personal and business Hife” As
art ¢enthusiasts venturing into
the business side of o creative
industry, legal agreements
wilh urtists and galleries took

time. Another challenge

Their online puyment gateway
proved to be difficult since
they wanted to be transparent
to theldr user base. Mamarbachi
also stated that there's still the
“fear when buying art online”
referring to people's doubts
about the artwork authentic
ity and seller reputation. No
need Lo worry though, ull of
the works on Artscoops comes
with u Certilicate of Authen
tieity provided by the gallery
or the artist

T'he numbers are looking
positive for them too. In an art
and inance report released
lust vear by Deloitte, it was
found that 79% of art collec
tors and 68% of art profes
sionals think that the online
art auction market will beeome
s suecessful business mode

steops' revenue streams

include a mix of commissions
from the website’s sales,
having an urt udvisory/consul
tancy drm lor corporitions and
individuals and online auction
and ofline themed pop

events- the Holiday Pop Up
event, being the most meent
When they Arst started, their
selection consisted of artists
they knew and recognized.
Currently, they are looking
for artists that are “analytical
sbout our world, its turmoi
and try to express this in their
ir1”, while ulso considering
thelr educational background
ind issues expressed in their
art, In terms of their criterks

for artwork to be sold, it is

NOTABLE MENTIONS

FARHAD MOSHIRI

This lranian artist is famous
for hes distinct jars and bowls
painted with callgraphic texts
cormsisting of poetry snippets
or everyday terms from daily ink, callage, silk zcrazns
life = Tehran. A regular in and ceramvc tikes. | hz wark
cortemparary Micdkdle East and b puarl af pat
Arab art auctions over the last &t the l=hran Museur of work has been exhibited ot the
couple of years, hs work s Contemparary &it, the Techran Venice Biennale, the Britizh
part of The British Museum's Brch Muzeam ar the Lardar Museum and Tokye's Uenc
collection. Museum.

KHOSROW HASSANZADEH
Cne= of Iran's leading a=ists,
Hazzarzadeh creats:
fgurative paintirgs n
differert medumres including

HUSSEIN MADI

Born in Labanon, Mack created
bz first alphabet-themed
compositian in 1973, He's
since moved on from grephic
work and sculpture, focusing
on individual letters, rather

varlbac lizers than wards or sentences, His

based on the subject and en

gugement with their mediums-
be it phatogruphy, oll and

gervlic point, video or instal

KIT Trespoers Mussurm,

lations. As of December 2014,
the most affordable piece you

can get is Mayu Hage's oil

painting of Radivgraphie at
USSE00. The most expensive

one is Hussein Madi's Untitled

Land Untitled 2 individually

priced at $57,000. Despite
being 4 voung site {they

launched in September 2014),

thelr “multi-phase™ marketing
approach helped them gain
momentum. Ariscoops were

initially (and still presently)

NUMBERS “Astecocps porilelie
cempries of more thare 160
otk lrem A% alels habm
MINA regon”

using online medio und mass
murketing, building tollowers
through their own networks
and seclal media and by
global

art events. They also welcome

MEDIUMS *Moclogrephiv b,
5o far, baen e v te rwedum
ol Ly lvccups purdhwawrs. Sulinyg
culptues enline = wery dFfizuk
ws wrrmdumr, Euypers pralee Lo
buy up-and-coming mames r
woall seulusbahmc wtods Bun
‘wkoowrs’. Fathanmee, xic
paint o rrpartecs celes ™

physicully attending
competition, confident that
what sets them apart is
“continually updating their
datubuse, offering additional

features on the website, in

dependent content/weekly
editorials and our contacts S LI e Ly Fad Yaungy Mo P e, & G 2 190 G
both with galleries and artists

alike.
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What's on thelr agenda?

Besides looking for partners,

artists and galleries fram the

MENA region (and abroad), FEATURED ARTVWORES s

they e planning to offer addi
tional features for the website

and there's an app in the
works teo. The founders are

also looking inte introducing

other mediums such as video,
installations, art books und . AT
lit'f-l‘\'I‘n ubj(:n ts. sove
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