
Independent pan-european real estate Investment 
manager ÆrIum has proven It Is not only a market 
pIoneer, but also a leader and expert In turkey’s 
shoppIng centre sector. rlI talks to anthony khoI,  
presIdent of ÆrIum turkey, about Its latest accolade, 
park cIty In ankara, turkey.

founded in 2003, Ærium’s headquarters 
reside in luxembourg, with offices 
in london, paris, geneva, dusseldorf, 
stockholm and Istanbul. With over 

€6bn under management throughout europe 
and turkey, Ærium ranks amongst the leading 
independent platforms in europe achieving 
impressive success in several countries.

In 2005, Ærium became one of the first 
foreign investors to purchase turkish commercial 
properties. In 2015, Ærium turkey’s asset value 
represented over €720m in property, with an 
additional €2.7bn under development.

“over the past decade, Ærium has achieved 
an exceptional track record and success 
in managing and developing its portfolio of 
properties through proactive asset and centre 

management strategies,” says anthony khoi, 
president of Ærium turkey.

the company continues as a market pioneer 
developing innovative, next generation shopping 
and entertainment centres throughout turkey. 
this is ever more evident in their latest 
shopping centre in ankara, park city, which is 
located on the busy Istanbul road and has the 
advantage of benefiting from a strategic position 
in this strongly developing neighbourhood. Its 
catchment area includes 868,000 inhabitants 
living in a 20-minute proximity.

“rapid development in the area and strong 
customer demand for attractive shopping and 
entertainment destinations piloted us in designing 
a new generation life centre. special emphasis 
was considered on leisure, cultural activities, 

social and contemporary life, in addition to a 
wide variety of local and international innovative 
food and beverage concepts and attractive 
retailers in its 190 shops with 80,000sq m gla,” 
says khoi.

the existing centre, will be partially 
demolished and is already re-designed by design 
International and era, offers a carrefour 
hypermarket and three levels of retail, as well as 
three levels of leisure and cultural activities. 

the striking design of park city draws on the 
city’s youthful beat with a trendy and futuristic 
design, whilst maximising on the impressive 
views of the area. Inspiration was drawn 
from keywords such as ‘iconic’, ‘transparency’, 
‘layering’ and ‘white’, with the centre taking on 
a fresh and minimal feel. architecture practice, 

design International, in partnership with era created 
a strong architectural statement, yet an entrance into 
a calm and tranquil atmosphere for guests to leave 
feeling invigorated. paolo bianchini, project architect, 
comments: “ankara park city will be at the forefront of 
style, technology and sustainable innovation, and I am 
looking forward to seeing it built. I have been working 
with anthony and his team at ÆrIum and cefic turkey 
for over two years now and it is always a pleasure; their 
positive leadership, experience and energy transmits 
into every aspect of the project.”

With its avant-garde architecture, park city will be 
at the cutting edge of design innovation. to make use 
of the impressive and breathtaking exterior views from 
the north of the shopping centre, the design offers 
leisure elements and restaurants where guests can 
enjoy the panoramic scenery from a balcony, as well as 
a rooftop terrace. the whole design, from the outside 
and the inside, promotes a serenity and a colorful 
atmosphere where guests will feel happy, refreshed and 
relaxed, an exceptional place where the people will 
love to go, socialize and to live a great experience!

the main entrance from the outside features a 
creative showcase of super-graphics and transparent 
glass which will light up at night. 

guests will be treated to an original and enhanced 
shopping experience, with best practices in the 
integration of public space with an abundance of retail, 

restaurants  and leisure offerings. 
“the important necessity in our companies is 

today to be a very proactive, highly professional and 
continuous innovative manager,” says khoi. “as an 
investor, we have to consider, to operate and to 
manage shopping centres not only as ‘real estate 
assets’ but also as ‘shopping companies’. a shopping 
centre is a ‘shopping corporation’ like a department 
store! Investors are fully concerned and should bear 
their responsibilities, with regard to the operation, to 
the marketing, to the merchandising, to the positioning, 
to the customer loyalty and to the commercial 
performance of the activity of that centre. shopping 
centres are today more than ever concerned by the 
evolution and fast-changing environment of the physical 
store, e-commerce and multi-channeling. today more 
than ever it is necessary to be more reactive, better 
performing and professionally clever.”

park city is one of the several assets in turkey 
managed by cefIc turkey, a subsidiary of Ærium, a 
leader with over 20 years of experience and success 
in turkey.

cefIc manages over 500,000sq m gba of shopping 
centres and commercial properties in turkey, supporting 
its clients in investment, development, design, leasing, 
property and facility management, as well as sales, 
marketing and promotion of shopping centres and 
commercial properties. Its deep market knowledge, 

specialized services and proven experiences, have 
established the company as the leading expert in its 
field.

“a key factor behind Ærium’s success is ‘thinking global, 
acting local and executing strategy with highest quality.  
We are looking for more regional specificity and less 
global uniformity’”, he adds. 

“the turkish market is very specific and difficult in 
terms of asset and investment management. during 
the last 10 years over 50 per cent of the retailers 
are already changed in many shopping centres! It 
is incredibly important and necessary to adapt and 
to upgrade our shopping centres constantly to local 
requirements, increasing competition and the evolution 
of the expectations of the customer and retailers.” 

“We have a fantastic portfolio of excellent assets in 
turkey. We believe and continue to invest in this great 
market and country. Ærium turkey will be moving 
towards total assets under development with over 
600,000sq m of new retail and mixed-use projects 
under development. We have a number of local and 
international investors and partners who trust our 
capacity to drive these developments forward, and 
we have the necessary expertise, industry experience 
and the resources to implement it with the highest 
standards.”
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