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How your brand can benefit from 
bespoke packaging



www.thinktankmedia.co.uk          |           info@thinktankmedia.co.uk          |           T: +44 (0)20 7284 8810

Successful brands are characterised by 
uniqueness. 

Translating brands’ identities into their products is 
a key factor in determining their products’ success.
The quality of your packaging needs to match the 

standards of your brand to communicate its 
message, create a deeper connection with the 

customer and ultimately SELL.

That’s why every brand needs individually 
custom-made packaging as an integral part of their 

marketing strategy.

With tips on how to approach and better manage 
the planning process, and highlighting the latest 

trends in printing with the aid of case studies, you 
will learn how bespoke packaging can help your 

brand stand out.

Introduction
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A successful 
bespoke packaging 
is a team effort
From conception to production, to turn a project into a product is no easy task. When a product is 
bespoke, the task becomes a challenge best tackled by a variety of individuals with different but 
complementary skill sets and expertise.

In the minds of most, the pipeline for the production of the packaging of a product tends to be as follows, 
with the roles of the creative production agency and the supplier often confined at the end of the process: 

Nowadays, with printing technologies moving faster than ever, this classic approach to packaging 
production is no longer viable if your aim is the very best possible outcome.

Introducing an enhanced pipeline where creative production agencies and suppliers are involved from 
the very beginning can and will make the difference.
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Creative production agencies can play a key 
role not only in the production of 

your packaging but also in the conception. 
With their indepth knowledge of the latest 

printing techniques available and a wideranging
database of trusted suppliers, they can 
advise a brand on what’s possible and

propose materials, colours, special finishes, 
that a brand didn’t even know existed.

“When you’re thinking about a project you need to know 
what you want, but also need to think how it’s 

produced to know what you can and can’t do.”

The dialogue between brand, creative agency, 
designers, print production agency and suppliers

MUST be always open and multilateral. 
All these players should work in unison with 

the client to create the best outcome.



www.thinktankmedia.co.uk          |           info@thinktankmedia.co.uk          |           T: +44 (0)20 7284 8810

Case Study
Jo Loves

How to Successfully Mix Digital Printing Technology with Other 
Printing Formats   

After returning to the fragrance industry with the launch of new venture Jo Loves, 
English scent maverick Jo Malone MBE needed a new sophisticated expression that would 
immediately stand out as being iconic and identifiable.

The key element of Jo Loves branding is a red dot; when creative agency Pearlfisher did the 
rebranding they wanted to keep the packaging really simple for maximum impact.
The labels were all digitally printed with gloss varnish of the red dot, and two different 
paper stocks were utilised to respond to different product needs (shower and 
bathroom products for example requiring waterproof coating).

The printing technique used for the boxes was litho (also known as offset printing). 
Litho is a high-quality method of printing at an industrial scale in which inks are 
transferred onto aluminum plates before transferring to the print substrate. 
A further touch of luxury and texture was added by embossing the Union Flag wrapped around 
each box.

The result was a range of products characterised by white textures and luxury finishes comple-
mented by striking hints of red, delivering the luxury experience so eponymous with the Jo Loves 
product collection. 

The stunning look and feel given to the boxes by litho printing was further enhanced by perso-
nalisation of the labels, made possible with digital printing and enriching the Jo Loves customer 
experience.

A brand shouldn’t think in just one print medium; a mixture of mediums can make your product 
look and function better, and being knowledgeable about all the options 
available is vital to successful outcomes.
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How new 
printing 

techniques 
can enhance 

the impact 
of your 

packaging.
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The Rise of Digital Printing
Since its birth in 1991, Digital Printing has been developing and expanding its potential. 
Once upon a time exclusively used for small-run jobs, the increasing and now 
extraordinary capabilities of digital presses are enabling digital printing to be a more 
than a valid offset printing competitor, able to produce low-cost larger print runs with 
benefits including:

 > on-demand printing
 > short turnaround time
 > modification of the image used for each impression, known as ‘variable data’

An obvious example of a successful use of digital printing is Coca Cola’s “Share a Coke” 
campaign where the personalisation of the packaging was key to the marketing. 
In the UK, Coca Cola achieved:

HP, Coca Cola’s selected digital printer, declared that Eight HP Indigo WS6000 Digital 
Presses and four HP Indigo WS6600 Digital Presses were dedicated to the ‘Share a 
Coke’ campaign and ran 24 hours, 5 to 7 days a week across three months resulting in 
approximately 800 million personalized labels printed with the top 150 names in each of 
more than 32 European countries, in 15 languages and five different alphabets, with total 
consistency across the eight digital printing sites. 

It can’t be ignored that Coca Cola had $3.3 billion advertising budget on their side, which 
is not the case for most companies.

Variable data and digital printing though have been used also by smaller brands in diffe-
rent sectors.

> Over 1000 names on bottles
> 998 million impressions on 
Twitter
> 235,000 tweets from 111,000 fans 
using the #ShareaCoke hashtag
> More than 150 million 
personalised bottles sold
> Over 730,000 glass bottles 
personalised via the e-commerce 
store
> 17,000 virtual name bottles 
shared online across Europe
> 65 experiential stops on the 
Share a Coke tour
> And a boost of US sales for first 
time in a decade.
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Case Study
XL Recordings “Chapter VI” Limited Edition LP

“Chapter VI” is the latest of a long line of iconic compilations released by worldwide 
acclaimed record label XL Recording, home of Adele, Thom Yorke, The Prodigy, Damon 
Albarn and more.

The compilation is a 1000 copies limited edition, each record sleeve having a different 
pattern created with generative art and printed with the variable data process. 

In this video interview Creative Director Phil Lee explains the process he went through to 
make “Chapter VI” a reality. 

https://www.youtube.com/watch?v=lq30f3xjuzM
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Foiling

Foiling is a print finishing technique that gives the product shine and tactile texture. 

The classic process involves the negative of the design being carved into a metal block 
or die, usually made of magnesium or copper. The foil is placed between the item and 
the heated die, pressed against the item creating the design and leaving a slight in
dentation.  

From reflective high gloss to an elegant and subdued matte finish, metallized hot 
stamping foils can deliver very different effects and offer a great deal of creative 
freedom on different substrates.
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Case Study
Glenmorangie Premium Gift Box by Think Tank Media

Glenmorangie has existed as a distillery since 1843, 
the brand producing a wide range of worldwide acclai-
med whiskeys. 

The Glenmorangie Premium Gift Box was handed to 
the first 250 people who purchase the stunning Glen-
morangie 25 year old, for which Think Tank created 
this premium gift box. The box owners are qualified 
for a share in a commemorative cask which will not be 
bottled until 2037.

Over a six month period Think Tank developed a 
wonderfully crafted rigid lid and base box, duplexed 
certificate, booklet and reveal sheet all featuring the 
distinctive Glenmorangie signet mark in detailed gold 
foil giving the box the exclusive and premium look that 
characterises the brand and the product. 
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Digital Foiling 
Digital foiling has both the benefits of digital printing and the beauty of the foiling finish. 

The digital process now allows the adding of foil to printed materials without the need 
for blocks and time-consuming set up associated with traditional methods. 

Scodix, one of the leaders of digital print enhancement presses for the Graphic Arts 
industry, are one of the companies making digital foiling possible. The Scodix Foil inline 
station has been presented at Graph Expo 15 in Chicago and it promises to make a ma-
jor market impact.

Benefits of digital foiling: 

> Digitally produce professional results. 

> Using readily-available foils to produce a range of colours such as gold, silver, bronze 
and more, with no waste or mess.

> Cost effective to implement the effects of foil for run lengths of only 1 up to 10,000. 

> You can print on anything including packaging, brochures, business cards, invitations 
and book covers, to name but a few.

> Faster turnaround times as there’s no need of molds and dies

> Product samples can be produced faster and more easily with availability of multiple 
options with different shapes and colours.  

Paper & Board Latest Trends_with 
a focus on the drink sector
The Premium Spirits Category accounts for 9% of the global spirits market which is the 
fastest growing sector in Europe with 23% of super premium occasion drinks bought as 
gifts. 

Further growth has been predicted over the next 5 years [source: Bacardi Europe].

Consumers are willing to pay more for an exclusive product.



www.thinktankmedia.co.uk          |           info@thinktankmedia.co.uk          |           T: +44 (0)20 7284 8810

It’s very important to communicate the story of the brand through packaging. Clients 
from leading design agency Stranger & Stranger declared that 80% of the success of a 
brand is down to packaging at multiple levels: the bottle, the label, the secondary packa-
ging, all with the purpose of making the product desirable and appealing on the shelf.

In the last 5 years alcoholic drinking products have been “premiumised”, both in terms 
of the looks and price point, which moved up a level. 

The introduction of new materials deriving from paper helped in the development of the 
sector and can take it even further.

A Selection of the Paper Materials Trending Now:

FibreForm by BillerudKorsnäs

Paper Injection Molding by PaperFoam

The PaperFoam material is sustainable, eco-friendly, low-carbon, 
highly recyclable and home compostable. Together with lightweight 
properties and energy-efficient production, PaperFoam is one of the 
most environmental friendly packaging materials available.
Advantages:

> Friction fit or clamping features
> Embossed logos/text
> No need for poly-bags for dust and/or scratch protection
> Perfect fit due to injection molding process
> Unlimited colouring range

BillerudKorsnäs FibreForm® offers new opportunities for all kinds of packaging solutions 
where previously traditional papers have had their limitations.
Deep embossing, thermoforming and a wide range of coatings and barriers can all be applied to 
create truly unique shapes and packaging solutions for your product.
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Mont Blanc
MONT BLANC is a premium quality uncoated wood-free solid bleached board (SBS).

MONT BLANC has been engineered in response to the growing trend for more tactile 
surfaces, yet with no compromise in printing performance and converting characteris-
tics. It has been specifically developed for premium/luxury packaging applications, used 
within the drink industry for carton application and for cosmetics, perfume, pharmaceu-
tical, chocolates, clothing tags and premium food.

MONT BLANC matt finish has outstanding stiffness, bulk, formation and stability, with 
excellent printability & foil blocking, plus, is fully recyclable.
Fully suited to offset litho, letterpress and silkscreen printing processes, MONT BLANC 
performs excellently with embossing, foil blocking, gluing, die cutting and thermographic 
processes. It cuts, creases and folds beautifully and can be embossed with a number of 
surface textures and patterns.

Eska Black
Eska black is a premium black dyed solid board product in calipers up to 2.00 mm.
The material is part of the Eska range and allows packaging designers to completely 
change the way they produce rigid boxes as the material has a full-thickness solid black 
design. With fantastic examples in the whiskey gifting market, it’s a really impactful mate-
rial.

Eskablack is used in products with one or two black sides and/or products showing the 
inner black board at the cutting edge, e.g. luxury boxes for liquor, cosmetics and jewe-
llery, gift boxes, stationery, books and more.

Valvac
Valvac is a transfer metallized paper, board and film. It refers to products where a layer 
of silver or gold is added to paper, board or film by transfer metallizing and where no 
film is left on the final product. Amsterdam Metallized, Valvac’s brand owner, produces 
approximately 50 million square meters of transfer metallized paper, board and film and 
supplies worldwide.

90% of whiskey cartons are metallised; VaIvac is a more expensive material, but the 
benefits are convincing brands to use it. 
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Case Study
Aberfeldy Whiskey by Stranger & Stranger and Strand Paper.

Strand Paper, one of the UK’s leading indepen-
dent speciality paper merchant, were the people 
working with Stranger & Stranger on the 
Aberfeldy brand and their 12, 18 and 21 year old 
whiskey.

Strand paper created a bespoke paper for both 
label and wrap application developed exclusively 
for Aberfeldy through Stranger & Stranger.

The link between the brand agency and the su-
pplier was critically important for the success of 
the product, also bringing exclusivity and brand 
protection to the table, making the product hard 
to replicate or to get access to the material, loc-
king everything in a secure chain.

One of Aberfeldy distillery’s distinctive features is that the source of water used to distil 
the whiskey contained gold. Stranger & Stranger wanted to bring that into the packaging 
material.

Keeping this in mind, the packaging was made with gold-base material reverse printed 
over black achieving a stunning gold look without using foil blocking, which brought down 
the costs.   

The rebranding helped complete the story of the distillery “gold in the water source” and 
the massive shelf appeal resulted in 450% increase in sales over past 3 years globally 
and recent expansion of the range to include a 16-year old version.
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Interactive Packaging

Interactive packaging utilises technical innovations that allow the user of a particular 
product to engage with the product in a new way.

Pioneers in the interactive packaging world are the people from Novalia.

Novalia’s technology, utilising conductive ink, adds touch, connectivity and data to 
surfaces around us, playing in the space between the physical and digital using beautiful, 
tactile printed touch sensors to connect people, places and objects.

Touching the print triggers sounds from its surface or sends information to the Internet. 

From postcard to bus shelter size, Novalia’s interactive print is often as thin as a piece 
of paper, but it does so much more, blending science with design to create experiences 
indistinguishable from magic.
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Working with the creative team at Razorfish Germany for Audi, Novalia provided the 
interactivity for the world’s first interactive conductive print brochure. Audi’s sleek, new 
TT model features a “virtual cockpit,” a digital dashboard designed to enhance the dri-
ver’s experience. 

To help inspire prospective buyers and get them one step closer to sitting in the driver’s 
seat, Audi hacked the conventional sales brochure, an important touchpoint in the 
customer journey. Thanks to augmented reality, potential buyers could launch the app, 
place their smartphone on the brochure, and touch hotspots on the page to navigate 
the display. Users could also configure the car and request a test drive.

Using conductive print, Audi turned the conventional sales brochure into a smart sur-
face, enabling haptic feedback. An embedded Bluetooth chip delivered a seamless 
experience between the page and the user’s phone, transforming every touch on the 
page into a rich product demonstration.

Case Study
Audi TT Brochure Hack



www.thinktankmedia.co.uk          |           info@thinktankmedia.co.uk          |           T: +44 (0)20 7284 8810

Conclusion
Bespoke packaging brings exclusivity and character to your brand. 

It makes it different and shelf-appealing, which translates into higher 
brand awareness, enhanced customer experience, 

boosted sales and better ROI.

It also has the benefit of making your product more difficult to replicate, 
and therefore more secure. 

With endless printing techniques available and fast developing printing 
technologies, from early conception of the product, brands should keep 

the dialogue with designers and creative agencies always open and active 
without underestimating the role of creative production agencies and 

suppliers who hold the key to the success of your product.
Cooperating with experts knowledgeable about the latest printing trends, 

your brand can be on top of its packaging game by finding and applying 
packaging solutions most suitable to your brand’s requirements and 

needs to result in a product in tune with your brand’s identity.

The best products are the ones you remember.

The topics, case studies and printing trends highlighted in the article have 
all been discussed in person by representatives of the companies and 
agencies cited in this paper during “In the Tank: The Future of Premium 

Packaging”, an ongoing series of events about packaging in all its aspects 
organised by Creative Production Agency Think Tank Media. If you’d like to 

participate as a guest, or are interested in being a speaker please email 

info@thinktankmedia.co.uk.
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Our full service offering

Product Developmen
Creative Design
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Project Management
Manufacturing
Quality Contro

Fulfilment
Global Shipping

Warehousing

PRODUCTIONPRE-PRODUCTION POST - PRODUCTION

Our solutions

From simple to complex, Think Tank can manage part or your entire production pipeline.

Engage with each client
to understand the 
brief and how it aligns 
to the company &
brand overall

 

objectives.

Understand and 
commit to the required

 

budget and timeline
parameters.

Best selection of
services with our
Global network: 
designers, suppliers,

 

manufacturers,
distributors.

Constantly developing
 

new production 
techniques and 
material processes.

Ensure the viability of 
concept from a 
production standpoint: 
prevent previously

 

experienced
 

‘challenges’.

Quality product
assurances & ethical
supply chain
management.
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