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1. Introduction 
Welcome to the entry process for The Top 100 Digital Agencies Report 2019, the independent, 

definitive listing of the most significant agency players within the UK. 

Running since 2002, the Top 100 Digital Agencies Report lists the largest digital agencies, ranked 
by  their fee income from digital activities in the UK. Due for publication in October, the Report 

will feature rankings and details on each Top 100 agency to assist client-side professionals in 
choosing the right partner to help achieve their business goals. 

This y ear’s Report, coinciding with Econsultancy’s 20th anniversary, will also include even more 

in-depth analysis and commentary on the state of the industry, including interviews and insights 
with marketing and industry leaders.  

Specialist and regional agencies will have the chance to shine in the Top 100 as we break fee 

income down by digital specialism and feature significant players outside of London. And rising 
newcomers will also be celebrated in the Ones to Watch category.  

The Top 100 Report will be printed and distributed to the most senior client-side and agency-side 
digital marketers today. In addition, the report will be accessible to download by Econsultancy’s 

subscribers in the UK and beyond. 

How the Top 100 works 

The Top 100 is free to enter. All agencies are ranked according to UK fee income from digital work. 

Separate to that, there are also listings for top ranking agencies regionally and by other factors. Agencies based in 

London with a UK fee income of less than £3.5 million are unlikely to feature. 

There are TWO categories for entering this year (and TWO separate entry forms) 

1. Top 1oo Digital Agencies 

2. Ones to Watch 

1.1. Is my agency eligible? 
If y our agency works in digital and you have significant business based in the UK, we 

want to hear from you. We are particularly keen on hearing from those who have previously 
featured in any of the Top 100 reports. 

To provide an idea of the income required to make the cut, the agency with the lowest UK fee 

income from digital in the Top 100 2018 report took in £4,197,354 in their last financial year.  

1.2. How to enter 

Getting involved is simple – provide your details via an online entry form accessible v ia the link 
below. Please make sure you read this entry pack guidance first before you complete the form. If 
y ou have any more questions, please download our Frequently Asked Questions form found on 
the Top 100 Agencies section of econsultancy.com, at  https://econsultancy.com/top-100-digital-
agencies-submissions/ 

 

 

https://econsultancy.com/top-100-digital-agencies-submissions/
https://econsultancy.com/top-100-digital-agencies-submissions/
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Online entry form 

Y ou can access the online form at:  https://www.eventsforce.net/centaur/1732/home 
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The following steps explain the process for entering: 

3. The URL link  

https://www.eventsforce.net/centaur/1732/home is the main page that will take you to the 

online entry form. By selecting ‘Click here to begin your entry’ at the bottom of that page, you 
will be taken to the next page where you need to register. 

4. Registering requires providing your email address, First Name and Last Name. You will 

then receive an automated email (please also check your junk inbox) confirming that you are 

registered and your password number beginning with ‘ev’ will also be contained within this 
email. The automated email contains URL links that will take you back to your application so 
that you may continue to work on your entry before you are ready to submit.  

5. After registering, you will be taken to an Awards Summary page, which lists the entry 

categories. You may only enter one of two categories – either ‘Top 100 Digital Agencies’ 
or ‘Ones to Watch’. More information about each of these categories is provided in Section 3 
and Section 4 of this entry pack. 

6. Once you complete your chosen entry form, please select ‘Save and go to awards summary’ at 

the bottom of the entry form page. This step will take you back to the Awards Summary page 
and y ou may select the ‘Submit’ button on this page to submit your entry. 

Anyone who has not received this entry pack or an invitation to enter can send us their name, 

email, telephone number, and the name of the agency they work for to 
top100@econsultancy.com, and they will receive details on how to make an entry. 

1.3. Deadline for entry completion 
Submissions to the online form are open until 23:30 on Friday 12 July 2019. Preparing your 

submission will take some time, so it is strongly recommended that you start your entry well in 
advance of the deadline. 

Closing date for entries 

The deadline for entering is 23:30 on Friday 12 July 2019. 

1.4. Publication date 
The full report will be available for subscribers to download in October 2019 and the Top 100 

ranking will be available to view publicly online. 

The report will also be extensively covered on our blog and throughout our site, which receives 
over 1.1 million page views every month. In addition, printed copies will be distributed to the most 

influential people in the industry. 

1.5. Key contact information 
Our partner working on the project with us this year is WNS Global Services, which will be 
assisting with project management and the financial verification process associated with the Top 

100. 

For general enquiries about the entry process or your online entry that haven’t been answered in 

the Frequently Asked Questions document found on the Top 100 Agencies section of 

econsultancy.com, please email top100@econsultancy.com. We will get back to you as quickly as 
possibly but please note that we are a small project team.   

https://www.eventsforce.net/centaur/1732/home
mailto:top100@econsultancy.com
https://www.wns.com/
mailto:top100@econsultancy.com
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2. Providing information for the Top 100 

2.1. What type of information is required? 
The information required breaks down into the following categories: 

– Baseline agency information – this includes sections such as office addresses, main 
website, staff numbers, sectors served etc.  

– T ell us about your agency – agencies will be able to provide their own short copy to 
include in their profiles, providing it is in line with our style guide (Section 5).  

– Financial information – this includes the name of your Finance Director, Companies 
House registration number, most recent financial year and net fee income figures, plus a 
Financial Verification Form to be signed by your Finance Director. 

– State of the industry questions – to provide you and our subscribers with information 
on how the agency landscape is developing.  

– Key  contact information – so that we can get in touch with you about any of the 
information provided in your entry.  

2.2. Declining to provide information 
For agencies that choose not to provide the information as requested, but whom Econsultancy 

considers to be large enough to feature in the Top 100 Guide, we will do our best to rank them, 
but cannot guarantee inclusion. Data can be sourced from Companies House, alongside 

discussion with the agency and use of other sources in order to rank the agencies accordingly. As 

data from Companies House is usually significantly dated, it is in the interests of agencies to 
provide the most up-to-date information as is possible. 

T he only exception to this are companies that are not filed under Companies House 
and cannot disclose financial information due to the 2002 US Sarbanes-Oxley Act 

(Sox). For these agencies, we cannot guarantee inclusion in the guide, although previous versions 

of the Top 100 report have made allowances on a case-by-case basis. 

All information provided may be used in the report and in other content on the Econsultancy site 

unless specified. If you have any issues regarding confidentiality, please contact 

top100@econsultancy.com and let us know.  

2.3. Verification of financials 
Please download the verification form for sign-off from your Financial Director and upload it 

along with your entry.  

It is important that we receive this signed confirmation so that the ranking of agencies within the 

Top 100 can have credibility. 

Our partner WNS Global Services will be involved with the verification of financial information 
and may get in touch with you with questions about your agency entry.  

 

mailto:top100@econsultancy.com
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3. Questions and information required 
When y ou click on the form link below you will be asked to provide details as outlined in this 
section of the entry pack.  

All questions are mandatory unless explicitly stated.  

Leave plenty of time to prepare and submit your responses – do not leave it to the 
last minute. 

Begin your Top 100 entry by clicking on this URL link 

 https://www.eventsforce.net/centaur/1732/home 

Problems or questions with the form? Please email top100@econsultancy.com. 

3.1. Financial information 
⚫ How is y our business split between digital and non-digital work (i.e. net fee income for your 

most recent financial year)?  

– Digital (%) 

– Non-digital (%) 

⚫ How is y our DIGITAL business (i.e. net fee income) split among the following disciplines? 
(%) 

– Analytics (data insight) 

– CRM  (includes email) 

– Creative  (e.g. branding, design, development) 

– Ecommerce (transactional retail or B2B projects) 

– Managed services (e.g. ad serving, hosting, applications management) 

– Marketing  (planning, strategy, consultancy, display/ programmatic) 

– Media planning/buying(includes PPC/ paid search) 

– SEO (excludes paid search) 

– Social media  (e.g. blogging and online reputation management) 

– Web development 

– User experience (e.g. usability) 

 

⚫ When did your most recent financial year close? [day/month/year] 

⚫ What was your UK turnover from digital activities?  

– In y our most recent financial year and for your previous financial year  

Note: for all questions requiring a numerical response, please w rite the number in full, 

giving all units eg if your turnover is £17.1 million, please write it as £17,100,000 

⚫ What was your net fee income from digital in the UK? (This information will be published) 

Note: fee income is the money agencies retain from clients after rechargeable third-party 
costs, such as media, production or hosting, have been paid. Agencies unable to release this 

mailto:top100@econsultancy.com
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information will not be ranked. Please contact top100@econsultancy.com if you have any 
questions. 

– In y our most recent financial year and for your previous financial year  

 

⚫ Please give your Finance Director's full name 

⚫ Are your company accounts filed to Companies House? 

⚫ Under what Company name are your accounts filed to Companies House? 

⚫ Under what Company House Registration number are your accounts filed to Companies 
House? 

Please complete and upload the Financial Verification Form found in section 3.1 of the entry 
form. 

3.2. Baseline agency information 
⚫ Please give the full name of your agency (the name you want published in the Report) 

⚫ Enter your agency's website address. 

⚫ What is y our agency's PRIMARY function?  

– Full service and marketing (a full service agency has capabilities across strategy, 
consultancy, marketing and advertising, and within the other categories below) 

– Design and build (website/app design and build projects) 

– Technical (digital technology provision, web development, implementation, execution and 
consultancy) 

– Creative  

– Media 

– Analytics 

⚫ If y our agency is included in the Top 100, it will be listed under the PRIMARY function 

selected in the previous question. However, if you feel that more than one function is 
applicable to your agency, please indicate your revenue split across all the areas that apply to 

y ou below.  

 
T his information may be used elsewhere in the guide. 

– Full service and marketing [  %] 

– Design and build [  %] 

– Technical [  %] 

– Creative [  %] 

– Media [ % ] 

– Analytics [ % ] 

⚫ What y ear was your digital operation founded/launched in the UK?  

mailto:top100@econsultancy.com
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⚫ In what region is your main UK office? 

– London  

– Scotland 

– North West 

– North East 

– Y orkshire and Humber 

– East Midlands 

– East England 

– West Midlands 

– Wales 

– South West 

– South East 

– Northern Ireland 

⚫ Enter the address of your main UK office. 

⚫ How many UK offices do you have in total?  

⚫ What is the UK head count of your agency? 

⚫ List the locations of your other UK offices (excluding the head office).  

⚫ How many offices do you have in total worldwide (excluding UK offices)? 

⚫ List all countries in which you have an office. Optional question 

⚫ What is the name and job title of your UK head of operations? 

– Name 

– Job title 

⚫ Please give the name, email address and telephone number of the contact you would like 
printed alongside your agency profile in the report. 

⚫ Please select up to five key market sectors targeted/serviced by your agency.   
At least one option must be selected 

– Agriculture 

– Automotive 

– Charities and not-for-profit 

– Consumer goods (excluding FMCG) 

– Education 

– Energy and utilities 

– Financial services 

– Fast-moving consumer goods (FMCG) 

– Gaming and gambling 

– Government and public sector 

– Healthcare and pharmaceutical 

– Manufacturing and engineering 

– Publishing, media and entertainment 
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– Real estate and property 

– Retail 

– Technology 

– Telecommunications 

– Transport 

– Travel and leisure 

– Other 

⚫ Does your agency have a parent company?  

– If so, what is the name of your parent company? 

– What percentage stake does the parent company have in your agency? Optional question. 

– Name any group/company that owns your parent company. Optional question. 

⚫ List any other agencies that your agency is affiliated to. Optional question. 

3.3. Tell us about your agency 
Please note that agencies are asked to submit an agency description along the following format, to 
a total of 200 words. This information will appear alongside your agency profile if your agency is 
listed in the Top 100 ranking in the report. Please upload your agency's logo to this entry, 
preferably in EPS format, or JPG at the highest resolution possible (and at least 300dpi, or 
1004 pixels wide and 579 pixels high). Please try and avoid logos with a white only 
background.  

 

⚫ What is y our agency’s expertise?   [50 words max] 

⚫ What is y our agency’s unique position in the market?  [50 words max] 

⚫ What does your agency care deeply about?    [50 words max] 

⚫ Please tell us about any major news or events relating to your agency that have occurred in the 
past 12 months?    [50 words max] 

Please refer to Section 5  for editorial guidelines associated with this part of the entry form. 

3.4. State of the industry questions 
Answers to questions in this section are strictly confidential. 

T hey will not be attributed to your agency unless express permission is sought and 

given. 

⚫ Approximately, what is your projected year-on-year growth for UK digital fee income for your 
next financial year? 

– We expect our income to decrease 

– We expect our income to stay the same 

– 10% higher 

– 20% higher 

– 30% higher 

– 40% higher 
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– 50% higher 

– 60% higher 

– 7 0% higher 

– 80% higher 

– 90% higher 

– 100% higher 

– More than 100% higher 

⚫ What is the key challenge that you face as an agency over the next 12 months and why? [200 
words max] 

⚫ What is the key opportunity that your agency wants to build upon over the next 12 months 
and why? [200 words max] 

⚫ What work are you most proud of that your agency has created in the past 12 months and why 
are you most proud of this? [200 words max] 

⚫ Has y our agency been involved in an acquisition or merger this year? If so, please give brief 
details. [200 words max] 

⚫ Which other agency's work do you most respect? Please nominate an agency under two 
different categories – Agency of the Year and One to Watch. 

⚫ Which person from another agency do you think has been most influential in the industry in 

the past 12 months and why? Please nominate a person under two different categories – 
Person of the Year and Rising Star, and include the name of their agency.  

3.5. Key contact information 
Please give a name, email and phone number for TWO people we can contact in case of queries. 

Problems with the online entry form? 

Please email: top100@econsultancy.com  

mailto:top100@econsultancy.com
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4. Entering the ‘Ones to Watch’ Category 
There are TWO main categories for entry. The main category is the Top 100 Digital Agencies 
category (we provide details about the entry form questions for this category in Section 3). The 

second category is ‘Ones to Watch’.  

Please ensure that you only enter ONE category and therefore please fill out only 
ONE online entry form for the category you select.  

What is the ‘Ones to Watch’ category? 

The ‘Ones to Watch’ category is for smaller agencies that are not big enough to be included in the 
Top 100 ranking (i.e. their UK net fee income from digital activities is lower than agencies that are 

normally included in the Top 100 ranking).  

These agencies, however, may be doing impressive, innovative and award-winning work. They 

might be demonstrating rapid growth in fee income, sustainable competitive advantage or have 

an impressive client roster. 

The agencies selected as ‘Ones to Watch’ (between 5 and 10) will be listed in the Top 100 Digital 

Agencies report under the ‘Ones to Watch’ category and their agency profiles and key information 

about them, based on the entry form questions, will be featured in the report.  

Detail that you need to include 

The ‘Ones to Watch’ entry form includes questions that are similar to the Top 100 Digital 
Agencies entry form described in Section 3. The main difference is that we include a question 

asking agencies to tell us, in 300 words or less, why they think their agency should be considered 

‘One to Watch’. Robust data and examples are required to demonstrate this.  

How are the ‘Ones to Watch’ agencies selected?  

Agencies are selected as ‘Ones to Watch’ based on a combination of the entry submissions we 

receive from agencies entering this category, the agency nominations made by those entering the 
main Top 100 Digital Agencies category as well as the research and nominations by members of 

Econsultancy’s internal team and an external advisory board consisting of different agency types. 
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5. Style guide for descriptive copy (i.e. Tell 

us about your agency…) 
Below are some rules which you need to adhere to for the descriptive copy that you enter online in 

the ‘Tell us about your agency’ section of the form. Profile descriptions that do not meet these 

criteria will be edited, returned or, in extreme cases, not published at all. Econsultancy reserves 
the right to edit profiles.  

These rules are essential to providing a quality reading experience for those using the Top 100 
report. For some of the rules, correct and incorrect examples have been provided in the table. All 

copy supplied should be written in UK spelling. 

Rule Correct example Incorrect example 

All information should be 
truthful and accurate. 

✓ AGENCY has consistently been 

listed as a Top 10 digital agency 

in the Top 100 report since 
2010. 

 AGENCY is the best agency in 
the UK. 

Any claim must be verifiable. 

Place evidence which you do 
not want printed in the guide 

but wish to offer to the editing 
team in [square brackets]. 

✓ AGENCY grew faster than any of 

their competitors in 2017/18 
[refer to percentage increase in 

revenue as shown in the 
previous Top 100 report]. 

 None of AGENCY’S rivals have 

grown so quickly or won so 
many clients in the past 12 
months. 

Useless PR guff or brand-speak 
is strictly forbidden.  

 

 

✓ Established in 2002 by John 

Doe who still serves as CEO, 

AGENCY was acquired last year 
and has since hired 50 new 
members of staff in the UK.  

 

 AGENCY lives and breathes 

digital and takes its clients to e-
nirvana. 

 AGENCY is inspired every day to 
achieve success for its clients 
through passion and dedication. 

 AGENCY (n): zeal, zest, zephyr. 

 The bunch at AGENCY are a 

friendly lot and we like to paint 
pictures that look nice.  

 AGENCY are a left brain – right 
brain IdeasAnalytics™ engine. 

 Through its Powerstrat™ 

analysis model, AGENCY has 

achieved new heights for its 
clients. 
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Rule Correct example Incorrect example 

Y ou may not name or directly 

compare yourself with another 

agency unless discussing a hire 
or move. 

✓ AGENCY recently employed 

John Smith who joined as 

creative director from OTHER 
AGENCY. 

✓ In a different move to other 

agencies in the industry 

[ev idence], AGENCY has chosen 
not to work in marketing and 

concentrates on design and 
build. 

 AGENCY has beaten OTHER 
AGENCY in recent awards. 

 Compared to OTHER AGENCY, 

AGENCY has been won more 
clients in the telecoms market 
for the past four years. 

All text must be written in the 

third person in an unbiased, 
considerate manner. 

✓ In 2014, AGENCY worked on a 

multichannel campaign for 

BRAND that spanned TV, 
mobile and in-store. 

 We are AGENCY. This year we 

exceeded expectations by 

helping BRAND with their 
media spending. 

Cringe-worthy business clichés 

(e.g. leverage, synergise, 
leading) are forbidden.  

For a list visit: 
http://e consultancy.com/blog/3229 

and http://e consultancy.com/61996  

✓ In 2014, AGENCY successfully 

joined up multiple social media 
accounts for their long-term 
client [since 2008] BRAND. 

 AGENCY leveraged best-in-class 

technology to harmonise social 
media efforts across the BRAND 
pages. 

 AGENCY is known to cause 

paradigm shifts through their 
leading blue-sky thinking. 

 For their last campaign, 
AGENCY encouraged 

fanbassadors and ‘brand 
rockstars’ to evangelise the new 
product for their client. 

Quotes are not permitted   Speaking in INDUSTRY RAG, 

AGENCY Creative Director said, 
“Blah blah blah.” 

Claims made on the basis of 

opinion by third parties are not 
permitted. 

  AGENCY has been described as 

a one of the most creative 
agencies in the UK by conference 
speaker John Smith. 

Claims that form part of a list 

or ranking structure (unless 

the list relates to rankings from 

previous NMA Top 100 
Reports) are not permitted. 

 

 
 
  

 Named by JOURNALIST as one 
of the top 50 agencies of 2014… 

Long lists (i.e. more than 

three) of clients, awards, 
achievements or accolades are 
not permitted. 

  AGENCY has worked with 

BRAND1, BRAND2, BRAND3, 
BRAND4, BRAND5 and 
BRAND6 in 2014. 

Unusual symbols and 
punctuation are not permitted. 

  AGENCY had a *really* good 
y ear in 2014. 

http://econsultancy.com/blog/3229
http://econsultancy.com/61996
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Rule Correct example Incorrect example 

Hy phens for which normal 

punctuation will suffice should 
be avoided. 

✓ AGENCY, established in digital 

since 1995, was recently 
acquired by BIGMEDIACO. 

 AGENCY – established in digital 

since 1995 – was recently 
acquired by BIGMEDIACO.  

Ampersands should only be 
used when describing a brand. 

✓ AGENCY has specialised in the 
telecoms and publishing sectors. 

✓ AGENCY’S clients include P&O 
and M&S. 

 AGENCY has specialised in the 
telecoms & publishing sectors. 

 

 


