
The UK’s best-selling period homes portfolio, 
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to an to an audience with character properties
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Growing 
Families

Beautiful, unique and full of character, period 
homes are capturing the hearts of a new 
generation that want to live in properties with 
heritage, but make them work for their modern 
lifestyles. Period Living is the ultimate source 
of inspiration and advice to help our audience 
achieve the homes of their dreams.

The success of Period Living magazine 
lies in its unique mix of content that 
stands out from the rest of the home 
interest crowd. We cover a wide range 
of real projects, from eclectic Victorian 
townhouses with contemporary 
extensions to chic city apartments and 
classic Georgian farmhouses. This sits 
alongside decorating inspiration, design 
solutions for big purchases, shopping 

ideas, idyllic gardens, and renovation and maintenance 
advice from respected industry experts.

Online, exciting times are ahead for Period Living. Our social 
media presence is continually growing and attracting new 
visitors to periodliving.co.uk. Over the coming months, 
the team will be investing in brand new online content and 
unique videos to widen our reach to the 4million-plus period 
homeowners in the UK.

Join us now and you’ll be putting your business in front of an 
affluent audience that cherish their homes and want to invest 
in them, and be at the forefront of the flourishing trend for 
period properties that perfectly blend old and new.

Melanie Griffiths, Period Living Editor

Welcome to Period Living

Stylish Home 
Owners

Second Home 
Owners

Serial  
Renovators

Young First 
Home Owners

Confident and discerning, 
they take great pleasure 
in creating and sharing a 
beautiful traditional home 
and garden, and always have 
some sort of improvement or 
decorating project on the go. 

With a second home in the 
countryside or by the sea to 
do up and maintain, they find 
the welcome and comfort of 
a timeless, traditional interior 
provides the perfect scape from 
the pleasures of modern life.

Practical and with a keen interest 
in conservation and ecology, 
they see restoring and improving 
a period property as a lifestyle 
choice, and love to rescue an old 
building and nurture it back to life. 

Affluent and successful 
period home owners who 
are extending and updating 
their property to suit the 
lifestyle needs of a young 
and growing family. 

High achieving young couples 
with time and money to take 
on a project, and who see the 
character of a period property 
as the perfect canvas for a 
stylish and distinctive home.

Who is the  
Period Living reader?
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In a Nutshell

100,196 readers

Issues a year 
+ seasonal 

supplements

12
Dedicated 

subscribers

8,284

 

Thousand in 
circulation

27,080

Antiques

Real Case Studies News and Shopping

Decorating Solutions

Traditional Homes Kitchen and Bathroom Design

Period Living Magazine Period Living is Britain’s best-selling and most well love period homes magazine 
and is the complete guide to decorating, restoring and living in a traditional 
property. Every issue delivers stylish real homes and gardens, decorating 
inspiration, and practical expert advice. It is the ultimate sourcebook  
for people who appreciate timeless, classic and eclectic style. 

Who are the readers?

Call Jackie Sanders on  
01527 834426, or email  

jackie.sanders@centaurmedia.com for  
a detailed rate card and specifications
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are couples
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TALENT SPOT
Paula Benvegnú, art director, 
designer and founder of Texas 
and the Artichoke

‘A dreamlike, kaleidoscopic world with elements of kitsch, eccentricity and poetry’  
is how Paula Benvegnú describes her quirky creations. Born and raised in Argentina, 
but now based in London, Paula launched Texas and the Artichoke in 2015 with the 
aim to create unique and striking homeware and accessories. With influences from 
French rococo to consumer culture, Paula takes motifs from nature and plays with 
collage, pattern and scale to create designs with a contemporary twist, which once 
digitally printed onto silk are made up into statement cushions and scarves. 

BACK TO BASICS

LUXE 
LIGHTING

Natural selection

Featuring stylised 
pressed metal leaves, 
the beautiful Francesca 
three-light chandelier, 
new in at Marks & 
Spencer, is a lovely 
twist on a traditional 
design that will make  
a stunning ceiling 
centrepiece. H120x 
Dia.60cm, priced £179.  
(0333 014 8000; marks
andspencer.com)

Embrace the rustic charm of nature’s fibres 
with Alternative Flooring’s new collection of 
handwoven Big Jute carpets. With warm tones 
and plenty of texture, the flooring makes a 
hardwearing, earthy base for a modern country 
scheme. It comes in six variations including Big 
Boucle Muffin, as shown, priced £33.75 per m2. 
(01264 335111; alternativeflooring.com)  

PARTY PERFECT  Bring a touch of elegance to your summer celebrations with 
these posh and pretty tin plates. Featuring original designs from antique porcelain 
dinnerware printed onto practical tin, the plates, £6.95 each at Sarah Raven, are 
bound to impress vintage-loving guests. (0345 092 0283; sarahraven.com)

Parrot silk and 
velvet cushions 
in blue (top)  
and green, both 
£70, texasandthe
artichoke.com

Introducing the Wardley, the latest bed from Neptune and its first ever  
four-poster design. Drawing on the simplicity of Shaker style, the slim 
frame commands attention but maintains a light feel and comes in 
28 house paint shades or a natural oak finish. Priced from 
£1,450 for a double. (01793 427450; neptune.com) 

If you like the vivid patchwork tiles 
currently on trend, but would prefer 
a more subtle look, then you’ll love 
the new Splashback tiles from Devol 
and sister company Floors of Stone. 
Handmade at Devol’s ceramic studio, 
they boast beautiful relief patterns, 
some achieved by printing the raw 
clay with antique Indian print blocks. 
From £6 each for a W10xL10cm tile. 
(01509 234000; floorsofstone.com) 

Partial to pattern? Check out stationery 
brand Esmie. Hand-bound in the UK 
using exquisite Japanese-inspired 
handprinted papers, these beautiful 
photo albums, £48 each, are a great way 
to display cherished holiday memories. 
(01428 685766; esmie.co.uk)

Antique textures

Web watch

71%

own their home

95%

are retired

46%

K

average household  
income for 51%

40K
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News and what’s onReaders’ Homes

In a Nutshell

57,888 unique 
website visitors 

a month

Social media 
followers

58k

periodliving.co.uk Periodliving.co.uk features the very best traditional and characterful 
homes, interiors and gardens, as well as offering expert advice  
on decorating, interior design, care and repair or period property, 
antiques and crafts, together with a comprehensive directory of 
products and services. 

The site prides itself on giving inspiration to visitors to help them create warm 
and inviting home. The site can offer you the chance to really promote and even 
launch your products online, with each campaign specifically designed to suit 
your marketing strategy and budget.

Expert advice for every budget Newsletters to our active database

Useful shopping directoryDecorating ideas

112,807 page 
views*

112k+

Call Jackie Sanders on  
01527 834426, or email  

jackie.sanders@centaurmedia.com for  
a detailed rate card and specifications
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Active email 
database

97k



Here’s what our 
clients think.....
“Since starting advertising with Period Living, we have found both 
the print and online sales team extremely helpful and supportive. 
Within such a short space of time, they have been able to asses and 
exceed our expectations in multiple ways, helping us maximise the 
response from our advertising.”

Harry Thompson, Wrought Iron and Brass Bed Co.

“We have worked with Period Living for the last couple of years to raise 
the profile of our brand. Having discussed our brief, we decided to do a 
combination of print and digital advertising. This combination has proved 
successful and resulted in a noticeable increase in visitors to our website 
and in enquiries – one prospective client drove over three hours to come 
and see us as a result of having seen our campaign. We highly recommend 
the magazine and online options for raising the profile of a product.”

Sonja Francis, Director, LiteTile Ltd 

“The Period Living team have taken the time to understand 
our business, our product and our unique position in 
the marketplace, and the digital and print campaign 

we’ve delivered has yielded strong click through rates 
and hot leads that we otherwise would have missed out 
on. We consider Period Living a vital partner in helping 

to build the brand awareness of our brand and look 
forward to continue working with them on an editorial 

and advertorial basis. Our campaigns have been fantastic 
value for money which have opened up new markets 

for our brand. Period Living is constantly growing 
and evolving with the homes and interiors industry 

and offers mrs stone store a trusted and consistent 
platform for us to reach new customers effectively.”

Charlotte Harborne, Marketing & Social 
Media Manager, mrs stone store

For more information, please contact: 
Jackie Sanders: jackie.sanders@centaurmedia.com 01527 834426

2 Sugar Brook Court, Aston Road, Bromsgrove B60 3EX


