
The UK’s home-transformation 
magazine, providing the ultimate 
inspiration and advice to an 
audience with real projects

realhomes.co.uk
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Welcome to Real Homes
Future is the market leader in the home creation 
and transformation markets and over the years 
we’ve learnt quite a lot about the needs, likes 
and dislikes of our audience.

The recent transformations of Real 
Homes and realhomes.co.uk are 
the result of my team and I using 
all the knowledge we’ve gained 
about this affluent, passionate, 
active audience to produce even 
more focused, inspirational and 
expert content  
with them in mind.

Not only does the magazine have a modern new look, 
but there are even more pages dedicated to home 
transformation – there’s no better inspiration than 
seeing before and after pictures of ordinary properties 
that have been transformed into dream homes. 

The new expert Q&A section delivers exactly what 
this audience wants – clear, concise, no-nonsense 
information on everything from interior layout to 
budget and planning advice. And the ideas section 
is full of interior trends and inspiration, plus stylish 
finishing touches. 

If you like what you see and would like to connect 
with our audience, or you’d like to know more about 
future content planned for the Real Homes brand, 
please do get in touch.  
I look forward to working with you in the future. 

Caron Bronson, Editor 

caron.bronson@futurenet.com 
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The people who read Real Homes are actively taking on home-transformation 
projects – from kitchen and bathroom updates, to major extensions and 
conversions. They are affluent homeowners who are interested in design and 
the quality of the products they buy. They are confident in their own tastes 
and want a unique home that reflects this.

The money-rich,  
time-poor extenders
With busy careers and 
social lives, and plenty of 
disposable income, this 
group wants to transform 
their homes quickly and 
stylishly without having to do 
any of the work themselves.

The room 
upgraders
Keen to improve their dated 
kitchen or bathroom without 
needing to extend. They 
are likely to use a specialist 
company to manage the 
whole project for them.

The move or 
improvers
On the cusp of buying 
their second or third home, 
but keen to see what 
could be achieved at their 
existing property. They are 
professionals with large 
disposable incomes and 
older children.

The practical 
extenders
Looking for advice and  
in-depth information 
about the space they can 
achieve, and may well 
take on some elements 
of the work themselves.

The estate 
homeowners
Live in a 1980s-1990s house 
and are looking at what 
can be achieved with a 
little imagination. Have 
money to invest and want 
advice on how to spend it.

The downsizers
Now their children have 
flown the nest, they 
have moved into smaller 
properties and are looking 
to make improvements. 
Money is no issue to them 
but design is key.

The fearful 
doers
Having decided to go 
ahead with a home-
transformation project, 
they are looking for 
advice and reassurance 
about the project ahead.

Photograph: Philip Lauterbach
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Shopping guides Decorating ideas
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realhomesmagazine.co.uk  MARCH 2015

Real Homes 
 CASE STUDY

40 41MARCH 2016  realhomes.co.uk       

Caz and Richard Oliver have 
converted the loft of their city 
apartment, adding a storey  
and almost doubling its value
WORDS ANDREA CHILDS   
PHOTOGRAPHS DAVID WOOLLEY

FROM  
A ONE-
BEDROOM 
FLAT TO  
A STYLISH 
DUPLEX

THE OWNERS
Caz Oliver, an 
interior designer 
and founder of 
online vintage store 
Beetle & Wilde, and 
husband Richard,  
an IT consultant

THE PROPERTY 
A one-bedroom 
duplex apartment 
on the top two 
floors of a semi-
detached Edwardian 
house, built in 1905 
in Palmers Green, 
London

CAZ LOVES 
Chandra Taal in the 
Indian Himalayas
Hot sake
Fleamarkets
Sashimi, seaweed 
and Agedashi tofu
Jitterbug Perfume  
by Tom Robbins
Beetles

CAZ CAN’T STAND 
People talking at 
the cinema

‘People worry that 
dark tones make a 
room seem small, but 
it’s cosy and inviting’

LIVING ROOM
Before the couple moved in, they 
knocked down the wall dividing  
the living and dining rooms to  
create a dual-aspect space.  
Walls painted in Down Pipe,  
Farrow & Ball. For similar sofas,  
try the Chill in Tobacco and 
Graphite from Heal’s. PS 2014  
rug, Ikea. For a similar coffee  
table, try the Kilo from Habitat

➤

Real Homes Magazine

LINDSAY BLAIR 
is consumer editor of  
Real Homes. With a 
passion for finding the 
best deal and keeping  
you in the know about 
your shopping rights,  
she shares her insights 
into the latest initiatives, 
campaigns and best  
buys. Stay up to date  
with her blog or get  
in touch via Twitter.

realhomes.co.uk/
consumer  
@Lindsays_home

Can I easily switch  
my mortgage, phone  
and broadband for  
a better deal?

Just as you can change your energy supplier 
to save money on bills and swap your bank 
account provider to benefit from better 
interest rates, you could soon reap the 
benefits of switching your mortgage 
provider in just seven days if Government 
plans are approved. A consultation has  
been launched to see if the mortgage-
changing process could emulate the 
successful seven-day switching system  
for bank accounts, which, so far, has  
helped thousands of consumers get a  
better deal. Under current rules, it can take 
up to 12 weeks to change mortgage provider.  
As part of the Digital Economy Bill, the 
proposals include speeding up the process 
for swapping broadband and mobile phone 
providers too, which will likely boost the 
number of competitive deals available, plus 
make it clearer what each package includes, 
so comparing prices will be simpler. 
Ann Robinson, director of consumer 
policy at uSwitch.com, says, 
‘Consumers shouldn’t have to 
jump through endless hoops  
to get a better deal and the 
proposed changes are key to 
building consumer confidence. 
Customers could save more than 
£1,100 by switching energy, car 
and home insurance, broadband, 
phone, credit card and bank account.’

QA
Real Homes

&

Keep up to date with the latest consumer news, plus read  
on to find answers to your home transformation dilemmas

Got a question or want to share your experiences with Real Homes readers? Tweet @RealHomes using #AskRealHomes

BEST BRANDS ANNOUNCED

is the number of 
days it takes for  
a new house to  
feel like home, 
according to Aviva. 
The people in it, 
furniture and the 
surroundings are 
the top three 
things that make a 
place feel homely, 
the insurance 
provider says.  ➤  76

Shop with confidence by buying 
at a retailer recommended by 
Which?. The consumer watchdog 
held its 10th Which? Awards  
to crown the top UK brands, 
including home technologies, 

appliances and insurance 
providers. Samsung received the 
award for Sound & Vision Brand 
of the Year, Miele won best Home 
Appliance Brand, while Waitrose 
was voted the top supermarket.

Visit real
homes.co.uk/

consumer to discover
 how much you could 

save by switching energy 
supplier and a step-

by-step guide to 
remortgaging

Hard landscaping specialist 
Bradstone has found that 70 
per cent of people think their 
gardens look dated with 
features that haven’t been 
updated for years. The 
research suggests gnomes, 
old hot tubs and trampolines 
are among the items that 
create an unsightly space, 
while replacing the lawn and 
updating paving and fencing 
are at the top of the list to 
make the space look better.

IS YOUR 
GARDEN STUCK 
IN THE PAST? 

Real Homes 
 CASE STUDYWhat’s the best way to avoid being 
ripped off by a rogue trader?

Ensure your project is a success by hiring reputable tradespeople.  
Consumer editor Lindsay Blair explains what to do if things go wrong

FINDING THE RIGHT TRADESPERSON 
for your project needn’t be daunting,  
and with proper research and time spent 
checking a trader’s reputation, you can 
be confident in your choice, according  
to Simon Ayers, chief executive of 
Trustmark. Start by searching for 
companies on websites such as 
trustmark.org.uk, checkatrade.com, 
ratedpeople.com and trustedtraders.
which.co.uk or accreditation bodies for  
a specific trade type, such as fmb.org.uk 
for builders. Simply use your postcode 
and make a shortlist of those that meet 
your criteria. ‘Hiring a tradesperson is a 
task that shouldn’t be done through trial 
and error,’ Simon Ayers explains. ‘There 
are several good schemes in place to put 
you in touch with tradespeople you can 
rely on, plus be there to support you if 
things do go wrong. Always check the 
body’s website to ensure advertised 
accreditation is genuine.’ Minimising the 
risk of being ripped off must start before 
you’ve agreed to hire a professional, so 
ensure you research the traders in your 
area, ask for at least three separate 

quotes and speak to previous clients.  
‘Be clear about what work you want and 
don’t be afraid to ask questions about 
what is included in a quote, querying 
anything you don’t understand and 
taking time to find out exactly what’s 
involved – such as whether your budget 
allows for labour as well as 
materials,’ says Tim Roe,  
chief customer officer  
at Rated People. ‘Ask 
a trader about their 
qualifications, and  
if they have public 
liability insurance. 
Request to see  
a copy of the 
documents, as this 
covers them and you, 
plus anyone else  
on site, against personal 
injury and damage to the 
property.’ Once you’ve 
researched at least three tradespeople, 
assessed their credentials and seen a 
thorough quote breakdown, decide on  
a timeline with your chosen professional, 

and agree a payment plan in writing 
before the work starts. It’s best to 
schedule payments throughout the 
project or when it is completed.
If the trader asks for one lump-sum 
payment before construction begins,  
this should set off alarm bells. Ensure  
all agreements are put down in writing 

and that each of you signs a copy, 
plus keep records of all 

correspondence, too. If a 
trader is reluctant to draw 
up a contract or agree to 
terms, they may not be as 
reliable as they first 
seem.  
‘The trick is to clearly 
agree on all aspects  

of a brief, including  
phased milestones during 

the project to inspect and 
approve the work,’ Tim Roe 

advises. ‘This is how large 
contractors operate, and it will  
enable you to feel confident about 
dealing with the professional, safe  
in the knowledge that their work  

‘THE FIRST THING YOU SHOULD DO  
if you suspect your hired tradesperson  
isn’t meeting the agreed terms, that their 
work isn’t of a high enough standard,  
or if they fail to show up on site, is to try 
and speak with the professional to put 
the problem right,’ says Simon Ayers of 
Trustmark. ‘The problem may simply boil 
down to miscommunication, so keeping 
the conversation going is key to ensuring 
any queries or concerns are aired.’ 
However, if you’ve tried this and failed, 
the next step is to get help from a third 
party, such as a regulatory body, Trading 
Standards or the Consumer Ombudsman. 
If you sourced the tradesperson through 
a regulatory body, or if they are part of 
such an organisation, they should have  
a system in place to deal with disputes 
and offer you support in handling the 
situation, or offer to liaise with the 
company on your behalf through an 
Alternative Dispute Resolution process. 

The best results often come from 
projects where a clear brief has been 
drawn up prior to work commencing,  
as each party knows who is responsible 
for what, and any discrepancies can be 
seen as a breach of agreement. ‘It is vital 
that both the trader and the homeowner 
uphold their part of the agreed contract, 
including regular payments and staged 
inspections to ensure work is done to the 
appropriate quality,’ Simon Ayers explains. 
‘A contract is legally binding and without 
it, it’s simply one person’s word against 
the other, leaving you in a potentially 
vulnerable position.’ Unfortunately, if  
no contract was drawn up, you may find 
it difficult to come to a solution, risking 
financial losses and personal distress.  
Tim Roe from Rated People agrees: ‘If 
you‘ve managed your project properly 
with a good, clear and agreed brief and 
contract, which, in its simplest form can 
even be an email exchange, you will be 

covered.’ Remember to  
deal with proceedings in  
a professional manner, too, as 
remaining factual and 
unemotional when things go 
wrong is crucial to reaching a quick 
solution. ‘It’s easy for tempers to soar 
when money and the results of a home 
transformation are at risk, but this could 
hinder the resolution process,’ says Tim 
Roe. Be proactive and address issues 
early, escalating problems to the relevant  
body as soon as possible after you’ve 
attempted to communicate with the 
tradesperson first with no luck. Verdicts 
by regulatory organisations, Trading 
Standards or the Consumer Ombudsman 
can be binding, so once the verdict  
has been ruled, the case will be closed, 
unless you take it to court as a final 
resort, which can be costly.  

HOW TO AVOID ROGUE TRADERS

WHAT TO DO IF YOU HAVE FALLEN VICTIM

Visit realhomes.co.uk for a directory  
of where to find reputable trades.

NEXT  MONTH
How to  compare  quotes

of projects are 
completed without 

any disputes*

80-90%
DID YOU KNOW?
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Real Homes 
IDEAS

How to  
your home 

without
 From creating a master suite to adding a 

bathroom, here’s how to redesign your interior 
so every space is used to its full potential 

 For 10 things 
to consider

 before adding a 
bathroom, visit 
realhomes.co.uk

EXTENDING

TRANSFORM

FEATURE LUCY SEARLE

CLEVER EFFECTS
Left Stretch space 
by using visual 
tricks, such as 
chequerboard 
floor tiles, or a 
roll-top bath that 
makes the room 
feel bigger than a 
conventional one. 
Cooke & Lewis 
Victoria acrylic 
bath, £297, B&Q

LOTS OF SPACE
Below A former 
bedroom usually 
offers more space 
when turned into 
a bathroom, so use 
it to show off the 
bath. Fairfield roll- 
top bath, £800; 
Pavilion pedestal 
basin, £405.50; 
Pavilion WC, £541,  
all Laura Ashley 

Add an en suite or  
wet room, and you’ll 
boost your home’s 
value and practicality

CREATE 
AN EXTRA 
BATHROOM

As long as you are able to run water 
and waste to and from the new 
bathroom, any house will benefit. 
However, it’s vital not to compromise 
the shape and proportions of existing 

WILL IT SUIT  
MY PROPERTY?

DESIGN 
DETAILS

rooms too much, and also to be 
sympathetic to the original features 
in your home if new partition walls, 
doors or windows are introduced.

n PLAN THE BEST LAYOUT
If your house has more bedrooms 
than you need (generally five plus),  
it may be worth converting one  
of them into an extra bathroom – 
although check with a local estate 
agent this won’t damage its value. 

‘Instructing an architect to alert 
you to the potential of your home can 
be invaluable,’ says architect Ben 
Parsons. ‘It can be possible to squeeze  

an en suite or bathroom into an 
existing bedroom, and still have a 
workable room where a bed can be 
placed. On the ground floor, you may 
be able to make use of the area under 
the staircase for a WC, the end of a 
bath or bathroom storage, where 
headroom can be slightly lower.’

There might also be room on  
a large landing. ‘Many older houses 
have extra space in the form of hall 
cupboards and landings,’ says  
Jeremy Leaf, an estate and lettings 
agent. ‘Use a floorplan of your house 
to identify areas where you could fit 
another bathroom.’ 

Consider moving internal walls 
on the first floor to accommodate 
another bathroom – subject to 
building consent. ‘Stealing some 
space from two adjoining bedrooms 
can make room for a “Jack and Jill” 
bathroom that is accessible from 
both,’ adds Jeremy. ‘If it is on  
the top floor of a terraced house,  
a rooflight or a sun pipe can both  

be effective ways of letting in some 
natural light.’ 

Look to the loft, too. ‘Some 
Edwardian and Victorian houses  
have old loft rooms with wasted  
eaves areas,’ comments Jeremy.  
‘If headroom is a problem, consider 
constructing an extra dormer to 
provide enough standing space.’

n GET THE LOOK RIGHT
The fixtures and fittings should 
complement the style of the rest of 
the house, and if it is an en suite, the 
design of the bedroom. ‘To unify  
the space between bedroom and en 
suite, use the same hard floorcovering 
throughout, with rugs at the bedside,’ 
says interior designer Nicola Steer. 
‘Choose neutral tiles and a white suite, 
so you will only have to update towels 
if you redecorate your bedroom.’

n THE ESTATE AGENT’S VIEW
‘Nowadays, buyers are less concerned 
with the number of bedrooms than 
the amenities,’ says Jeremy Leaf.  
‘A five-bedroom house with only  
one bathroom will be less attractive  
than a four-bed with two bathrooms,  
a dressing room and separate utility.’ 

n WHAT WILL IT COST?
Fitting a new bathroom will start at  
£2,000, excluding sanitaryware. If you 
need to run new waste and pipework, 
expect to pay more, particularly if 
your soil stack is some distance from 
the room. There will also be building 
regulations fees from around £250.  ➤ 

n SHOWER OR BATH?
If you are planning on staying put,  
your family’s needs are foremost.  
However, if you are considering 
moving, aim to create a feeling of 
balance in the house. So, if it has  
five bedrooms but a tiny bathroom,  
it makes sense to convert a bedroom 
into a larger bathroom, and use the 
original as a shower room. If the 
current bathroom has no separate 
shower, ensure the new room does.  

CLASSIC LOOK
In a period home, 
choose a suite and 
décor sympathetic 
to the architecture. 
London bath 
£4,320; Hoxton 
bathroom furniture, 
from £1,205 for a 
basin and cabinet, 
all CP Hart
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Choose your favourite 
shade and go for a design 
that uses it all over the 
space. To complement the 
bold blue mosaic tiles and 
accessories, the bespoke 
Silestone by Cosentino 
worksurface in Limited 
Edition Acqua Fraccaroli 
was created to suit this 
scheme. As the material 
has the ability to be 
moulded to create thick 
widths, long lengths and 
even be shaped along walls 
and upstands, it’s a great 
way to create a unique look. 
Silestone by Cosentino 
costs £400 per m2.

The ideal choice for 
bathroom flooring, 
luxury vinyl now comes 
in an array of colours, 
patterns and textures 
emulating real wood and 
stone. Amtico’s latest 
Signature collection 
features a range of 
stylish motifs to create 
an eye-catching focal 
point in your space. This 
Myron Motif, Dia.91.5cm, 
£120, shown here paired 
with Sedimentary Grey 
Stone vinyl flooring,  
£70 per m2, provides  
a modern contrast.  ➤

OPT  
FOR ALL-
OVER 
COLOUR

BE 
CREATIVE 
WITH 
VINYLINDULGE 

IN A 
SPA-LIKE 
SHOWER

10 

WAYS TO ADD WOW 
FACTOR TO 

YOUR BATHROOM

1 3There’s nothing more 
luxurious than a relaxing 
shower, and with the Gessi 
Minimali chrome-finish 
recessed showerhead, you can 
re-create a spa feel at home. 
With aerators to minimise 
water consumption, while 
maintaining a power-shower 
sensation, the head fits into 
the ceiling seamlessly for a 
streamlined finish. Dia.35cm, 
it costs £950 at CP Hart.

FEATURE LINDSAY BLAIR

Whether it’s a simple update with statement 
tiles or a total redesign, discover the latest  

ways to invest in your space

10 11realhomes.co.uk  MAY 2016MAY 2016  realhomes.co.uk       
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 HOTLIST
Keep up to date with the latest home 
transformation ideas and decorating trends
COMPILED BY RACHEL OGDEN

Lighting has been a hot design topic 
over the last few years, elevated from 
complementary detail to a focal point 
in its own right. So what can we expect 
to see this summer and beyond?

‘There’s been some beautiful, 
ornate lighting using mixed materials 
and wonderful coloured and smoky 
glass finishes over the past few 
seasons,’ explains Diane Simpson, 
buyer for lighting at John Lewis. ‘This 
year, there’s a growing trend of people 
wanting well-designed lighting made 
from natural materials, such as raw 
wood and polished concrete. The 
emphasis has moved to a focus on 
using hi-tech design on raw base 
materials to create lighting that is  
well produced, and can work in any 
interior space, be it classic or modern. 

‘There is still a trend for using  
bold colours and patterns, but the 
quality of craftsmanship and use of 
raw materials is at the forefront.’

A thoroughly contemporary take on wallpaper, 
the latest made-to-order designs from Ella 
Doran play with colour, perspective and scale. 
From weathered Azure Skate and Peeling Paint 
(as shown) to geometric Diamond Rope, the 
papers also include two new colourways for 
the popular Wood Grain design, Pink and Grey. 
Printed on FSC paper, they cost £150 per roll.1

3After a successful launch last October, A Splash of Colour brings  
its bright and bold vision to a second collection for SS16. Founder 
Natasha Broady created the store to make it easier to find colourful 
furniture by searching for a shade or product, travelling the world to 
find up-and-coming designers before curating the range. Featuring 
furniture, storage, accessories and lighting, prices start from £13.95 
for a recycled sky planter.  ➤2
Design inspiration

GRAPHIC WALLS

New lighting styles

Moreno powder-coated 
steel table with Carrara 
and Verde Tino marble 
top, H74xW140x 
D70cm, £1,200, James 
Stickley; Schneid Eikon 
Ray gold pendant light, 
made from ash and 
brass-coated steel, 
H35xDia.26cm, £258; 
RBM Noor Red 
upholstered chair  
with sled base, H83x 
W56.5xD51cm, £187

Charter LED 
table lamp in 
Black/Grey 
painted steel 
with concrete 
base, H55x 
W50xD15cm, 
£75, John Lewis

realhomes.co.uk  MARCH 2016
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Royal, baby, sky, indigo, denim, turquoise… here’s how to 
introduce the shades of the season into your living space

FEATURE JULES BARTON-BRECK               JULESSAYSSO.COM

BLUES
NEW

‘Vivid blues, such as azure  
and sapphire, are perfect for 
an invigorating look,’ says 
Janet Dixon, chief designer  
at Barker & Barker. ‘And 
whether you use them all  
over for maximum effect  
or picked out in decorative 
accessories, this trend is a 
simple way to add vibrancy.’

Summer 
brights

ENHANCE A 
SMALL SPACE 
Make your kitchen seem 
larger and more airy, and 
somewhere you’ll want  
to spend time in, with an 
uplifting colour scheme  
of sunny blues. Use two  
or three shades on the 
walls to add depth.

INTRODUCE 
PATTERN
    Emphasise the space of  
an open-plan dining/living 
room with varying tones 
of azure, turquoise and  
sky blue mixed with lots  
of white, light wood and 
glass. To avoid the scheme 
looking too stark, soften 
the effect with a large-
scale co-ordinating rug.

STATEMENT BUY
    If you’re trying out a new colour scheme, sometimes less is more,  
and this show-off sofa proves the point – keep everything else in the 
room neutral to allow the glamorous piece to be the centre of attention.

Walls painted in Regency Blue 
(left) and Pale Berlin; plate 
painted in Delicate Blue, all  
£37 for 2.5ltrs of Absolute  
Matt emulsion, Little Greene

Cream chairs with bleached 
beech frames and polypropylene 
seats and backrests in Matt  
Sky Blue, H81.5xW40xD50cm, 
£173 each; Levante table with 
tempered glass top, metal frame 
in Matt Sky Blue and bleached 
beech legs, H76xW140-220x 
D90cm, £1,334; Apotema rug, 
made from chenille/cotton, 
W170xL240cm, £465; Cathedral 
ceramic candlestick in Matt  
Air Force Blue, H13.5xW36x 
D14.5cm, £93.50, Calligaris

Big Pattern Paola heavy-duty 
wallpaper mural in MRV-03, £217 
per W49xL330cm roll, Mr & Mrs 
Vintage at Out There Interiors

Nightingale Teal Blue velvet sofa, H86xW214xD86cm, £1,525; kilim rug in  
Grey, W170xL240cm, £299; Deco Decadence side table, H56xDia.45cm, £475;  
Alameda mirrored console, H81xW139xD47cm, £495; Circus Stripe floor lamp, 
£499; Le Souci de la Souris portrait, £195, all The French Bedroom Company

BOLD PRINTS
    Big floral designs look 
wonderful in dreamy blue 
hues and make the revival  
of this trend look so up to 
date. Use a bold wallpaper  
in a bathroom or en suite for 
maximum effect, or keep to 
one wall in the hallway. ➤

t

t

t

PRINT



5

In a Nutshell

144,854 
readers

Issues a year 
+ seasonal 

supplements

12
Dedicated 

subscribers

4,675

 Thousand in 
circulation

27,331

Real Homes Magazine Real Homes magazine is the ultimate source of inspiration and 
expert advice for anyone looking to transform their home.

Who are the readers?

Call Jackie Sanders on  
01527 834426, or email  

jackie.sanders@futurenet.com for  
a detailed rate card and specifications
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Useful shopping directory Inspiring completed projects

realhomes.co.uk

Unique case studies Newsletters to our active database

Stunning design ideas Expert advice for every budget 

DIGITAL
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In a Nutshell

113,000 unique 
website visitors 

a month
Active email 

database

141K

Social media 
followers

55k

realhomes.co.uk is packed with web-specific content to help readers 
transform their homes – from expert advice on a planning a kitchen 
extension to inspiration for their bedroom décor. More than 110,000 
unique users visit the site each month, many uploading their own ideas 
and projects to share with others. The site gives you the opportunity 
to interact directly with your target audience through campaigns 
specifically designed to suit both your marketing strategy and budget. 
We can also put your products directly in front of our committed 
subscribers via our email campaigns.  
These full-colour, HTML emails place your product information directly  
into the inboxes of each of the subscribers.
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Page 
views*

Users per 
month*

228k

112k

@RealHomes

Call Jackie Sanders on  
01527 834426, or email  

jackie.sanders@futurenet.com for  
a detailed rate card and specifications
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Here’s what our 
clients think.....
“Since starting advertising with Real Homes, we have found 
both the print and online sales team extremely helpful and 
supportive. Within such a short space of time, they have been 
able to asses and exceed our expectations in multiple ways, 
helping us maximise the response from our advertising.”

Harry Thompson, Wrought Iron and Brass Bed Co.

“We have worked with Real Homes for the last couple of years to raise 
the profile of our brand. Having discussed our brief, we decided to do 
a combination of print and digital advertising. This combination has 
proved successful and resulted in a noticeable increase in visitors to 
our website and in enquiries – one prospective client drove over three 
hours to come and see us as a result of having seen our campaign. We 
highly recommend the magazine and online options for raising the 
profile of a product.”

Sonja Francis, Director, LiteTile Ltd 

“The Real Homes team has taken the time to understand 
our business, our product and our unique position in 
the marketplace, and the digital and print campaign 

we’ve delivered has yielded strong click through rates 
and hot leads that we otherwise would have missed out 

on. We consider Real Homes a vital partner in helping 
to build the brand awareness of our brand and look 

forward to continue working with them on an editorial 
and advertorial basis. Our campaigns have been 

fantastic value for money which have opened up new 
markets for our brand. Real Homes is constantly growing 

and evolving with the homes and interiors industry 
and offers mrs stone store a trusted and consistent 

platform for us to reach new customers effectively.”

Charlotte Harborne, Marketing & Social 
Media Manager, mrs stone store

For more information, please contact: 
Jackie Sanders: jackie.sanders@futurenet.com 01527 834426

2 Sugar Brook Court, Aston Road, Bromsgrove B60 3EX


