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background and overview

Financial inclusion is a key component in Kenya’s development blue 
print, Kenya Vision 2030, in which the over-arching goal is to create 
a competitive, highly efficient, safe, stable and sound inclusive 
financial system, as a driver for higher savings and investment for 
broad-based inclusive economic growth. Financial inclusion, or 
inclusive financing, refers to the delivery of appropriate and 
affordable financial services and products to majority of Kenyans, 
particularly to the poor, low-income households and enterprises, 
on a sustainable basis. Financial inclusion can be viewed under four 
lenses, namely: Access, Usage, Quality and Welfare/ Impact. 

Kenya’s financial inclusion landscape has undergone considerable 
transformational change over the past decade. The Financial Access 
Partnership (FAP), a public-private sector partnership formed in 
2005 as part of the activities of the United Nations International 
Year of Microcredit (UN-IYMC), initiated the first Financial Access 
(FinAccess) Household Survey in 2006. FAP, through the FinAccess 
Management (FAM) team, which comprises the Central Bank of 
Kenya, Financial Sector Deepening (FSD) Kenya and the Kenya 
National Bureau of Statistics (KNBS), has since then overseen the 
FinAccess suite of Surveys. The most prominent of these surveys 
are the FinAccess Household Surveys (2006, 2009 & 2013), with 
the 2015 survey nearing completion. As part of the FinAccess suite 
of studies, FAM, in collaboration with the Bill & Melinda Gates 
Foundation, has also conducted the FinAccess Geospatial Mapping 
Surveys of 2013 and 2015. 

As indicated above, the FinAccess Geospatial Survey, 2015 was 
undertaken by the FinAccess Management Team with funding 
support from the Bill & Melinda Gates Foundation (B&MGF). 
Brand Fusion Limited, a research house firm contracted by B&MGF, 
undertook the fieldwork, while SpatialDev supported the analysis of 
the data.

The FinAccess datasets have proved extremely helpful in 
understanding the financial inclusion landscape in Kenya and play 

a catalytic role in promoting innovations, product development 
and innovative delivery channels, identify underserved potential 
markets and guide evidence-based strategies by both the public 
and private sector players that bridge identified gaps in the supply 
and demand for financial services.

A questionnaire script was developed for each category of 
the financial and agricultural services touch-points identified 
to facilitate collection of some operational and Geographical 
Information System (GIS) data. The fieldwork was conducted by 
the Brand Fusion enumerators through a walk-the-street exercise, 
where enumerators would physically walk down every street and 
village in Kenya. Inaccessible high security areas or areas that were 
deemed unsafe for the enumerators were not captured. Financial 
and Agricultural services access touch-points captured were those 
visible, open and active at that point in time and where participating 
institutions were willing to respond to the questionnaire and have 
photos of their branded premises taken. 

The 2015 FinAccess Geospatial Mapping Survey key findings were 
launched on 29th October 2015 at the Hilton Hotel, Nairobi as a 
follow up survey to track trends in the geographical spread and 
outreach of the financial services touch-points in 2013. The 2015 
survey added the mapping of agricultural services touch-points that 
will enable a better understanding of the sector relationships.

All the FinAccess Surveys are geared to collect both  
demand-side and supply-side data with objectives to:

1. provide information to the private sector on market 
opportunities;

2. provide information to policymakers about the main 
barriers to financial inclusion;

3. provide a solid empirical basis to track progress and an 
impetus for necessary reforms; and,

4. provide data for use in research.
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    � The total number of captured financial services access touch-
points increased by 40.8% in 2015 from 65,353 in 2013 to 
91,186 in 2015. The agricultural services access touch-points 
captured in 2015 were 27,684

 � The total number of captured financial services access touch-
points for specific financial services providers in 2015 compared 
to 2013 increased by:

Mobile Money Agents 37.89%

Bank Agents 66.13%

Insurance Service Providers 15.49%

Stand alone ATMs 24.06%

 � The percentage of the population living within a three (3) 
kilometre radius of a financial services access touch point 
increased to 73% in 2015 compared to 59% in 2013

 � Financial services access touch-points per 100,000 people 
increased to 218 in 2015 compared to 162 in 2013 

 � The number of other specific financial services access touch-
points per 100,000 people are:

Mobile Money Agents 163

Bank Agents 32

Commercial Bank and Mortgage  
Finance branches

3

Insurance Service Providers 2.4

Savings and Credit Co-operatives (SACCOs) 1.8

Stand alone ATMs 1.5

Microfinance Institutions/Banks 1

 � 69% of all financial service providers respondents had 
experienced at least one instance of fraud

69%

31%

Types of fraud reported across all financial services  
touch-points

Fake Identification

Robbery

Fake SMS

Direct Handset Fraud

Counterfeit Money

20% 40% 60% 100%80%

 � The highest number of agriculture services access touch-points 
captured was for agro dealers at 9,973, followed by veterinary 
practitioners at 2,456

keY findingS Table 1: financial Services access Touch-Points 2015  vs 2013
 2015 2013

Mobile Money Agents  68,141  49,417 

Bank Agents  13,428  8,083 

Money Transfer Services  3,778  2,484 

Commercial Bank and Mortgage Finance branches  1,272  1,313 

Insurance Service Providers  1,014  878 

Forex Bureaus  976  121 

Savings and Credit Co-operatives (SACCOs)  744  706 

Stand alone ATMs  624  503 

Micro Finance Institutions + Banks  467  500 

Post Office  346  364 

Hire Purchase/Leasing/Factoring  136  82 

Development Finance Service Providers  91  57 

Pension Providers  90  93 

Capital Markets Service Providers  79  139

Table 2: agricultural Services access Touch-Points 2015
 Total
Agro-dealers 9973

Government and private vets 2456

Market locations 2256

Farmer organisations and cooperatives 2170

Extension posts/offices 2122

Warehouse/sStorage/aggregation centres/collection centres 1907

Cattle dips 1361

Private sector agricultural service providers 1196

Processors/value addition points 963

Abattoirs/ slaughter houses 780

Seed Multipliers/seed companies 678

Artificial insemination centres 494

Fish landing sites 311

Dairy Processors 299

Fish hatcheries 245

Dairy chilling plants 174

Day old chick hatcheries 172

National/regional/State research stations 92

Ranches 35

Factors to be taken into account when looking at the numbers:
1. The survey was undertaken as a walk-the-street exercise, where enumerators attempted to 

travel on foot down all roads in Kenya and capture every point that fell within the project scope.

2. Areas where the safety of the enumerators could not be guaranteed were not covered and any 
points that fell within these locations were therefore not captured.

3. Access points in the various categories where enumerators met with resistance, even after 
presentation of letters of authorization from branch head-offices, could not be captured.

4. High security areas were not accessible by enumerators, therefore financial access touch points 
located in these restricted zones could not be captured.

5. Only active outlets (defined as outlets that had transacted in the last 30 days) were captured, and 
those outlets that were branded but were not active were not included in the survey findings

6. Some agents were difficult to find due to the lack of branding
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County 2015 2013
Baringo 37% 35%

Bomet 60% 28%

Bungoma 81% 79%

Busia 75% 60%

Embu 82% 69%

Garissa 36% 31%

Homa Bay 82% 76%

Isiolo 40% 36%

Kajiado 51% 46%

Kakamega 82% 71%

Keiyo-Marakwet 54% 29%

Kericho 77% 64%

Kiambu 95% 94%

Kilifi 74% 67%

Kirinyaga 94% 98%

Kisii 84% 89%

County 2015 2013
Kisumu 68% 85%

Kitui 40% 34%

Kwale 55% 42%

Laikipia 49% 44%

Lamu 69% 53%

Machakos 80% 70%

Makueni 73% 49%

Mandera 26% 23%

Marsabit 26% 24%

Meru 68% 70%

Migori 66% 63%

Mombasa 100% 100%

Murang’a 97% 89%

Nairobi 100% 100%

Nakuru 76% 71%

Nandi 63% 57%

County 2015 2013
Narok 25% 28%

Nyamira 92% 90%

Nyandarua 62% 61%

Nyeri 87% 88%

Samburu 20% 18%

Siaya 71% 74%

Taita Taveta 69% 50%

Tana River 30% 18%

Tharaka 68% 59%

Trans Nzoia 70% 44%

Turkana 19% 23%

Uasin Gishu 69% 75%

Vihiga 97% 88%

Wajir 21% 17%

West Pokot 26% 25%

Table 2: Percentage of kenyan population within 3 kilometres of a financial service touch 
point by county - 2013 vs 2015

chart 1: captured Percentage of the kenyan Population living 
within a Three (3) kilometres radius of a financial access 

Touch-Point by county-2013 and 2015
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Of the population lives within a three (3) kilometre 
radius of a financial services access touch point

37.9%
Increase in mobile money agents

218
Financial access touch points per 100,000 people 

24%
Increase in stand alone ATMs

73%

Population Captured



 NEARBY 

The NEARBY tool can be used to calculate the amount of 
people and services at village, town or metropolitan scales.  
By setting a large search radius, up to 50 km, the population 
of an area, as well as the number of services or types, can 
be collected, providing an intimate, localized view of the 
financial services landscape for any place in the country.

It can be used as a decision support tool to analyse 
penetration and opportunity in a user-defined location, 
and answer questions like: “Are there enough people in this 
area lacking access to financial services to warrant adding 
additional service here?”  

 CALCULATE

The CALCULATE tool can be used in combination with any 
sub-set of banks or other service provider types selected in 
the Financial Service Location or Agricultural point menu to 

calculate the population within a user-defined distance (up 
to 50 km) of existing services.  

This can provide a big-picture understanding of how 
financial services are provided in different areas, where and 
how many people are included in the financial system, and 
where and how many are excluded. The same can be done 
by looking at the agricultural points. It can also be used to 
inform partnership, investment, funding or other business 
decisions by allowing the user to understand the reach, both 
geographic and demographic, of a particular service type or 
provider.  

 UPLOAD

The UPLOAD DATA function allows the user to add a series 
of points from a spreadsheet and understand how they 
relate to existing services and populations. 

With the ability to add up to 4,000 individual locations, 
users can see how changes in financial service regulation 
may impact access or understand the catchment population 
of newly registered mobile money agents, proposed bank 
locations or other investments.
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Urban vs Rural Urban vs Rural

ACCESS TO FINANCIAL SERVICES (2013)
Proximity to any financial access point 

Urban Rural Total

Population within 3 km radius 99.50% 62.60% 68.80%

Population within 5 km radius 99.90% 78.20% 81.90%

ACCESS TO FINANCIAL SERVICES (2015)
Proximity to any financial access point 

Urban Rural Total

Population within 3 km radius 99.70% 68.04% 73.36%

Population within 5 km radius 99.90% 83.20% 86.00%

Summary Summary


