
Farmiture s.r.o.
Quality and Quantity Monitoring of Home-Grown
Plants in any Weather or Season
UNIQUE SELLING POINTS

VISION
In the coming years, Farmiture aims to launch its MVP, develop the next product
generation, expand its online presence and accessories portfolio, move production
in-house, and enter the German market. The long-term vision includes opening a 
showroom, expanding the product range with smart planters and commercial systems, 
and growing into other Western and Nothern European markets.
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www.farmiture.cz

TECHNOLOGY READINESS
Development
Proof of concept

Prototype

TARGET MARKET

Furniture-inspired design
Competitive price and capacity
Simple and user-friendly solution

First implementation

B2C, B2B 

KEY CONTACTS


