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Copenhagen Search

Using trivago’s hotel search function, you 
can sift through over 1.3 million hotels, from
200+ booking sites and hotel chains in
190+ countries, at once. Founded in 
2005, trivago currently operates on 55 live 
international platforms in 33 languages.

At trivago, we are focused on empowering 
millions of travelers every month to find their 
ideal hotel at the lowest rate, by offering 
total transparency of the online hotel market.

Our team of over 1100+ creative and 
focused minds from all corners of the globe 
are working to develop fast, game-changing, 
unbiased, consumer-centric products —
In order to better not only what we do, 
but the industry as a whole.

http://www.trivago.dk/


“Our development has been real, organic 
and imperfect. A big part of who we 
are is derived from our culture, which 
has helped us succeed collectively as a 
group as much as individuals. It is built 
upon values that we identify with, such 
as trust and authenticity – which translate 
directly into the products we create. 
trivago brings people together from 50+ 
nations to collaborate in one place. This 
in turn creates an atmosphere which 
empowers and inspires us to exchange 
information more openly, act quickly and 
keep learning. Our philosophy is that 
in a world of constant change, the only 
sustainable competitive advantage is the 
pace of our learning.”

Rolf Schrömgens
Founder, Managing Director

Who we are
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Empowering 
people to get 
more out of 
life We live for the ‘aha’ moments. We are 

driven by passion. We are focused on building 
consumer-centric products, which make the 
world more transparent, more unbiased, more 
fair, more individual. Whether we are helping 
you to find your ideal hotel, developing an app 
or someone’s career, we put great importance 
on creating a company that empowers 
everyone to get more out of life.
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Our pride + joy

No matter what we develop at trivago, our focus is, first and foremost, our users. Which is why we 
are always innovating—in order to create simple, smart, efficient, test-driven products, which are 
as trustworthy as they are transparent. We build all of our systems internally from the ground-up, 
so we know exactly what they are made of, and how to develop them to be even better.

hotelmanager-blog.trivago.comwww.trivago.com/hotelmanager

room5.trivago.com

www.trivago.com

OTA.com

232€
123€

Example Hotel A

San Francisco, 1,6 miles to city center

Excellent – 92 / 100 (415
reviews)

OTA.com
132€

OTA.com
172€

OTA.com
232€

More deals: 18 View Deal

Hotel website

167€
146€

Example Hotel B

San Francisco, 0,3 miles to city center

Minimalistic, modern design

Excellent – 87 / 100 (5910
reviews)

OTA.com
146€

OTA.com
167€

More deals: 24 View Deal

Example Hotel C -44%

Hotel site
146€

Hotel site
102€

TestedNews

company.trivago.com/mobile

Hotel Search

Hotel Manager

Room 5

Hotelier Blog

Mobile Apps
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http://hotelmanager-blog.trivago.com
http://www.trivago.co.uk/hotelmanager/
http://room5.trivago.dk
http://www.trivago.dk
http://company.trivago.dk/mobile/


Copenhagen Search

How trivago works

Enter Desitination

Filter

Find your 
Ideal Hotel

Compare 
Prices

Book

Forward         
to OTA 
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www.trivago.co.uk

Our hotel search

Simple, unbiased,
transparent search
experience

Comparison of 1.3 million+ hotels from 200+
booking sites in 190+ countries worldwide

100+ comprehensive filtering options— 
from room size to WiFi and pet friendly

Price comparison

Group + family bookings

Mark your favourites for later

Unbiased ratings based on aggregated results 
from over 175 million sources
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Web

Also featured on:

Press mentions

http://www.theguardian.com/money/2013/apr/12/10-best-money-saving-apps

trivago is named one of the 10 best money-saving apps on TheGuardian.com:

“Whereas other apps and websites 
compare the cost of hotel rooms, trivago 
goes one step further and compares 
room rates on the main hotel booking 
websites such as booking.com, 
hotels.com and lastminute.com. 

So if you want to stay in a particular 
hotel it can tell you the cheapest site to 
book it through.

Alternatively, if you need a hotel bed 
for tonight it can also use your current 
location to find a nearby hotel with 
availability and, again, the cheapest 
agent to book it through.“
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Our approach at trivago is to move the industry forward, and fast. 
We look for smart and pragmatic solutions, which are not only 
data-driven and AB-tested, but can be consistently improved 
upon based on learning.

300+
Terabytes
250+
Gigabytes
Data from 
55 platforms

of travel information stored

produced daily
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With over a trillion different ways to crunch 4 billion 
daily hotel searches, our BI team has a LOT of data to 
offer. From forecasting inbound and outbound travel, 
to local and international travel trends, or the best 
value destinations around the world, we are always 
following what’s happening around the world. Other 
data is focused on traveller behaviour and preference. 
We can even see how tourism fluctuates before, 
during, and after a big event. Most of the time we 
work on a request basis, however we do actively send 
out our most interesting data – either way, all we ask 
in return is some heart-felt recognition. So if you’re 
looking for specific data, let us know.

Looking for data on Danish 
traveller behaviour? Our 
Business Intelligence team 
has got you covered.
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Web

trivago Rating Index® (tRI)

With over 175 million ratings gathered from all over the web, we’ve crafted 
a comprehensive, fair and reliable index of hotel ratings—the trivago Rating 
Index® (tRI).

We use a nifty little algorithm to aggregate them, which provides a 
dependable and impartial score – whether a hotel has 20 reviews or 2,000. 
Based on a tried-and-tested mathematical approach, our index is unbiased, 
clear and transparent. With daily updates, it is perhaps the most up-to-date 
rating index for hotels available.

www.trivago.dk/static/rating-index
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Web

Our Reputation Ranking is an annual list, showcasing the cities 
that have hotels with the finest reputations. Our trivago.dk 
Reputation Ranking Index finds the most reputable places to stay 
around the world, based on their collective hotel ratings. Using 
over 175 million ratings gathered from our tRI, we’ve crafted a 
comprehensive, transparent, unbiased index for hotel ratings. 
We consider 100% as a perfect score, because how much more 
perfect can hotels in a city get?

trivago Reputation Ranking

Local Reputation  
Ranking Example

http://company.trivago.dk/press-release/danmarks-bedste-hoteller-ifolge-gaesterne/
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Tracking price fluctuations and accommodation trends, 
our trivago Hotel Price Index is not only incredibly 
extensive, it’s pretty handy too. Released monthly, 
it forecasts the average hotel prices (for a standard 
double room) in major cities worldwide. Every day, 
over four million hotel search queries, and over a 
billion hotel offers, are stored by trivago. This makes 
our tHPI not only especially comprehensive, but the 
only international hotel index on the market able to 
provide an accurate prospective overview of monthly 
accommodation rates worldwide.

Because we are big on sharing, (and keeping things 
fair) our tHPI is free to the media and acts as a leading 
resource for journalists searching for average hotel 
prices worldwide.

trivago Hotel Price Index 
(tHPI)
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Our trivago Travel Advice Calendar may just be our coolest story yet. It gives you an 
overview of the general hotel price month by month for some of the world’s most 
popular destinations. We show you the best times to travel to a destination, so that 
you’re able to get the most out of your travel budget.

We broke down the hotel prices into four categories – to make the prices clearer and 
easier to understand.

Each category is illustrated with these four symbols, corresponding to the colours and 
dollar signs that represent different price brackets:

trivago Travel Advice  
Calendar (TAC)

Media Kit

15

http://www.trivago.dk/hotelprices


Top Hotels +
Destinations

Our Top Hotel and Destinations releases highlight the 
best of the best. These are the destinations that capture 
that quintessential feeling – this is what daydreams are 
made of.

Media Kit
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room5.trivago.co.uk

We love hotels, and we also love inspiring 
every kind of traveller for their next holiday. 
This is why we created Room5 — for travellers 
who want to get more out of their hotel stay. 
Offering exclusive insider tips not found 
anywhere else, we’re all about the details. 
From signature hotel cocktails, to the most 
groomed hotel gardens, we’ll hunt down the 
essentials that make each hotel unique.

Powered by trivago, Room5 works with 
our internal data, hotel specialists, travel 
influencers and industry experts to pinpoint 
the most unique features and amenities 
that these hotels have to offer. Combine 
our insights with insider knowledge, expert 
contributions and a great editorial team — 
and you’ve got Room5.

Room5 wants to hear your opinions, questions, 
comments and feedback, and we’d be happy 
to hear from you! Feel free to get in touch via 
our comments section or any of our social 
media channels.

Room5:
Hotel Inspiration 
+ Travel

Never miss
a post
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www.instagram.com/trivago

Join our community of 
more then 3.3 million fans!
Bon Voyage!

Social Media
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https://www.facebook.com/trivago/
https://twitter.com/trivago
https://www.youtube.com/user/trivago
https://www.pinterest.com/trivago/
https://www.instagram.com/trivago/
https://plus.google.com/+trivago
https://www.instagram.com/trivago/


Inside trivago

We want where we work to be a reflection of our culture and our values, 
which we see as the main drivers behind our success. We want to create an 
inspiring, open, collaborative atmosphere, which brings everyone together.

30+  
sports 
activities 
and 80+ 
academies 
per year
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호텔? 트리바고

Logos + Images

trivago office photos

Product-Imagery

Logos - Icons
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http://trv-companypages.s3-eu-central-1.amazonaws.com/wp-content/uploads/sites/7/2016/01/trivago_office_photos.zip
http://trv-companypages.s3-eu-central-1.amazonaws.com/wp-content/uploads/sites/7/2016/01/Product-Imagery.zip
http://trv-companypages.s3-eu-central-1.amazonaws.com/wp-content/uploads/sites/7/2016/01/Logos-Icons.zip
http://trv-companypages.s3-eu-central-1.amazonaws.com/wp-content/uploads/sites/5/2015/08/Product-Imagery.zip
http://trv-companypages.s3-eu-central-1.amazonaws.com/wp-content/uploads/sites/5/2015/08/Product-Imagery.zip
http://trv-companypages.s3-eu-central-1.amazonaws.com/wp-content/uploads/sites/7/2016/01/Logos-Icons.zip


Mail

Get in touch

vibe.fogh-andersen@trivago.dk

Communications Denmark
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